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LAUNCH SALESMEN’S CRUSADE 


Dealers Voting 69 to 52 for Trade Code 


—4 


Sparks 


Proverbs Be Damned 
Howard’s Horses 
Postscripts 
And Personals 


B 
Chris Sinsabaugh 


T DOESN’T pay to take time by 

the forelock, I’ve found out this 
week, so into my printer’s “hell box” 
goes this old proverb. And why? Be- 
cause my forehandedness isn’t pay- 
ing dividends this particular week. 
I grasped the forelock firmly last 
Monday and had written the column, 
giving Charley 
Howard most of 
the space, basing 
the big idea on 
the scheduled 
match of the cen- 
tury, the hoss 
race involving 
Seabiscuit and 
War Admiral at 
Belmont Park on 
Decoration Day. 
It seemed a nat- 
ural for the auto- 
mobile industry, 
because Howard owns Seabiscuit and 
also is the largest automobile dis- 
tributor in the world, having held 


C. S. Howard 


, the Buick franchise since 1906. 


And then on Tuesday the match 
was called off because Howard found 
out his hoss wasn’t in shape and he 
wouldn’t take any chances of injur- 
ing him permanently! 


* * * 


I STILL THINK my idea is a 
grand one. I always have wanted to 
write the case history of Charley 


‘Howard and I’ll be darned (I could 


use a stronger word) if I am going 
to throw into the waste basket the 
fruit of--°my Monday’s labor. I am 
cutting out the lead paragraph, in 
jwhich I had worked in a paraphrased 
slogan, “Better Buy ’Biscuit,” a tip 
on the anticipated race, furnished 
the column by Bob Copeland of Kud- 


, ner’s Detroit advertising office, who 


, might be charged with 


| 


biasism be- 
cause he contacts the Buick account. 
Mebbe he is prejudiced. So from here 
on, I pick up the gems of thought 
written before the cancellation. 
* cd a 

IN A WAY Charley Howard 
and I have a lot in common, in 
that both of us were hatched from 
he same egg—the bicycle indus- 
try. Both of us are serving life 
sentences in the automobile busi- 
ness. Yet our trails never have 
crossed. Probably because “east is 
east, west is west, and never the 
twain shall meet.” But I am hope- 
ful—mebbe I'll catch up to him 
sometime. At least I am willing to 
go to California again on the 
chance that I can run him to 
‘arth. 

(Continued on Page 11, Col. 1) 





Karly Ballots Cite 
Need for Used Car 


AllowanceControl 


Opponents Seek Freedom 
From All Government 
Regulation 


By William C. Callahan 
Managing Editor, ADN 

DETROIT.—Strong senti- 
ment in favor of some sort 
of code aimed primarily at 
controlling used car allow- 
ances is indicated in the 
early returns on Automotive Daily 
News’ “Do You Want a Code?” 
ballot. Up to Thursday morning, 
this) week, 121 ballots had been 
received from 28 states and the 
District of Columbia with 69 
favoring the continuation of ef- 
forts to obtain some sort of con- 
trol program against 52 favoring 
discontinuance of all efforts in 
that direction. 

Remarks from dealers favoring 
a code invariably stress the need 
for some sort of regulation of 
used car allowances while those 
opposed to the code invariably 
stress their opposition to any 
form of government supervision. 
Proponents who do not favor par- 
ticularly the code proposed by the 
National Automotive Dealers’ 
Assn. to the federal trade com- 
mission do so on the ground that 
they fear any code promulgated 
by the FTC would not permit a 
clause to regulate allowances and 
for that reason they prefer an 

(Continued on Page 2, Col. 1) 


Pontiac ‘Fight’ 
Will Continue, 
Klingler Says 


PONTIAC. — “While most ru- 
mors that originate in the auto- 
mobile industry don’t merit the 
importance of a denial,” de- 
clared H. J. Klingler, general 
manager of the Pontiac Motors 


division of General Motors, “one|= 


has been so persistent that I feel 
it needs an official correction. 

“That is the rumor regarding 
the possible restriction of our 
lines of cars for next year,” he 
said. 

“Pontiac Motor will definitely 
continue to build an eight-cylinder 
automobile in 1939. This eight- 
cylinder volume comprises a 
valuable and growing part of our 
business, and we expect to make 
it even larger during the 1939 
model run,” Klingler asserted. 

Pontiac’s announcement is taken 
as assurance that Oldsmobile also 
will continue to build eights in 
1939, despite rumors to the con- 
trary during the past few weeks. 
This information will mean that 
both Pontiac and Oldsmobile will 
retain their current lines of cars 
when next year’s models are an- 
nounced, 








PUNCHING DOORBELL buttons can start industry rolling, 
George W. Mason, president of Nash-Kelvinator Corp. and sponsor of 
the National Salesmen’s Crusade, was convinced when he reviewed 
results of the first three days of the crusade to put men back onto the 
national payrolls by increased selling effort. Setting example in “hard 
work” canvassing, Mason made 14 “cold canvass” calls the first day 
of the Crusade as it was put to test in Lincoln, Neb., and turned in 
three definite prospects for the products he makes, 





The Man Behind the Gun 


--An 
Editorial 


N°? BETTER proof can be wanted that there is buying 

power still abroad than the result of the campaign 
conducted last week at Lincoln, Neb., by President George 
Mason of the Nash-Kelvinator Co. While the drive was 
centered around the sale of Kelvinators, its chief purpose 
was to inspire salesmen to sell. To do this Mason took off 
his presidential toga and joined the ranks of doorbell 
ringers. The inspiration of the drive has lifted business 


generally in Lincoln. 


This is a point ADN has been hammering home to deal- 
ers in relation to their service departments. Business in- 
spiration today—and all days, but especially today— 
must come from the top. This is bound to follow since the 
man with inspiration will seldom stay long at the bottom. 
Often though, those at the top are prone to fail to recog- 


(Continued on Page 4, Col. 1) 


The Top Ten 


PASSENGER CARS 
First Ten in Registration 
as Reported in ADN Today. 
1938 1937 
Pos. Make Pos. 

1—151,431 Chev. 243,495— 

2—132,084 Ford 298,619— 

3— 79,988 Plym. 161,120— 

4— 50,678 Buick 58,723— 

5— 34,890 Dodge 

6— 32,377 Pont. 

7— 29,990 Olds. 

8— 16,177 Pack. 

9— 16,088 Chrys. 

10— 13,585 Hud, 32,847— 9 

Total All Makes 

613,530 1,190,746 


For complete standings of all makes, 
see Page 13, tihs issue. 








Nash Kelvinator 


Lincoln, Neb., Test 
Digs Out Buyers 


Program June 10 Invites 
Participation by Sales- 
men in All Lines 


LINCOLN, Neb. — Con- 
vinced in his own mind that 
sales can be made now if 
salesmen will sell, George 
W. Mason, president of 


Nash-Kelvinator Co., last week 
moved the executive staff of 45 
men of the Kelvinator division 
into this city and put them to 
work as salesmen to prove his 
point. The object of this move 
was to pruvide leadership und in- 
spiration for men in the field. 
Mason’s theory was that in these 
times salesmen cannot be pushed 
forward but can be led. In this 
campaign Mason himself carried 
his story from door to door in a 
cold canvass program. 

As a result of this week’s try- 
out, Nash-Kelvinator now is en- 
couraged to push the same drive 
on a national basis. To do this 
it is sponsoring a National Sales- 
men’s Crusade in which any sales- 
man can play his part so long as 
he will make an inspired effort to 
sell whatever he is selling. This 
drive will be open June 10 under 
the slogan “Sales Mean Jobs,” and 
demonstrations of the idea will be 
made in a couple of dozen key 
cities in different sections of the 
country. 

Results in this city were so out- 
standing that all lines of business 
showed marked improvement, 
along with an improvement in 
Kelvinator and other refrigerator 
sales. An analysis of 433 calls 
made by salesmen early in the 
week revealed that during the 
first three days of the Lincoln 
“proof campaign” 42 sales were 
made and 98 definitely interested 
prospects were uncovered. At 
the end of the six-day drive, May 
25, refrigerator sales for Lincoln 

(Continued on Page 3, Col. 1) 


Ford Surplus Increases 


$5,000,000 During 1937 


BOSTON.—The Ford Motor Co. | $317,387,395, compared with $378,- 


this week reported a surplus at 
the end of 1937 of $608,085,935, 
compared with $602,666,672 at the 


| end of 1936, an increase of $5,419,- 
| 263. 


In a statement of condition filed 
with the Massachusetts Commis- 


| sioner of Corporations and Taxa- 


tion, the Ford company listed ag- 
gregate assets of $704,922,541 at 
the end of 1937, compared with 
$717,359,366 at the end of the pre- 
vious year. 

Cash, notes and accounts re- 
ceivable, stocks, bonds, securities 





and patent rights were listed at 





119,715 at the end of 1936. 
The complete statement follows: 


Assets: 

Cash, notes and accounts re- 
ceivable, stocks, bonds, securities 
and patent rights, $317,387,395.76; 
real estate, $122,375,918.40; ma- 
chinery, equipment, etc., $125,645, - 
402.76; merchandise and supplies, 
$135,943,385.04; prepaid insurance 
taxes, $3,570,439.36. Total, $704,- 
922,541.32. 

Liabilities: 

Accounts payable, $70,387,416.75; 

(Continued on Page 22, Col. 5) 
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Healers Voting 69 to 52 for Fair Trade Code 


> 


Ballots Cite Need for Used 


Car Allowance Control 


(Continued from Page 1) 


the this telegram was forwarded to 

|ADN by William Owings, secre- 
tary manager of PADA, and reads | 
as follows: 


instrument similar to previ- 
ous NRA code. 

Just how far FTC could go| 
in this direction is still a question, | 
but at the recent industry confer- | “We emphatically protest article 
ence in Detroit Apr. 26, dealers|in Automotive Daily News, May | 
attending made known in no un-j| 21, 1938, inaugurating poll of deal- | 
certain terms their antipathy to| ers on federal trade commission | 
any code which did not provide | rules. Article is biased and un- | 
or did prohibit a used car allow-| fair reflection on NADA and its 
ance control feature. Up to now, | motives in securing FTC confer- | 
however, FTC has frowned upon|ence. Article is further unfair, 
any provisions which smack of | misleading and deceptive to ex-| 
price-fixing. In this stand the/|tent that dealers fairly express 
commission merely is reflecting | opinion. 
existing anti-trust laws. “Clear indication that this ar-| 

In this connection it might be | Gate is inspired for purpose of 


well to reiterate here that ADN’s/ procuring abandonment of FTC 
sole purpose in conducting a poll | rules as no effort was made dur- 
ing the conference or convention 


among dealers at this time is to : ae = : 
provide them a mouthpiece by this paper to indicate gd 
|}now expressed. NADA must im- 
through which they may make | mediately take steps necessary to 
known their feelings as to whether | ooprrect improper and unfair im-| | 
or not they want any sort of code. | pression created by this article | 
This opportunity to vote on this/ and we are ready to assist in any | 
- —-| manner as we do not approve of 
hitting below the belt.” 


Vote Since sending this telegram to 
Against | NADA it is our understanding 
a Code | that the PADA also has sent tele- 

1 grams to association managers 

asking them to instruct dealers 
| how to vote on ADN’s questions. 
This is unfortunate since it might 
hinder a clear’ expression of 
opinion and up to date the un- 
biased votes have been much more 
favorable to the PADA program 
than its officers apparently felt 
an unbiased vote would be. 

For this reason ADN feels that 
it must suggest that voters identify 
themselves in order to make it 
| possible to eliminate any effort to | 
vote more than once. It must 
jalso insist’ that group votes be | 

eliminated from the count and| 
any votes forwarded by co-operat- | 
| ing association managers who al- 
|}ready have requested permission 
5 to aid in circulating these ballots 
Pennsylvania } among their members must bear 
Rhode Island ...._ | evidence of having been mailed to | 
So. Carolina | the association by individual deal- | 
Tennessee ers, if they are not mailed di- | 
Texas | rectly to ADN. 


Virginia 
W. Virgini: ; 
— Oregon, Wash. SAE 
- 1 To Hold Joint Session 


Wisconsin 

| SEATTLE.—Northwest section, 
Society of Automotive Engineers, 
will hold a joint meeting with the | 
Oregon section June 4 at Long- 
view, Wash., final plans being per- | 
fected by Ww. W. Churchill, sec- | 
tion chairman and superintendent | 
of equipment of the Washington | 
Motor Coach System. 

Recently elected officers, who} 
will serve the coming year, have 
been installed; they are: H. W. 
Drake, chairman; A. J. Lillygren, 
vice-chairman; Murray Aitkin, 
treasurer, and Robert Hutchinson, 
secretary. 


How States 

Fora 
Code 

Alabama .. 

Colorado .. 

Dist. of Col 

Florida 

Georgia 

Illinois 

Indiana 

Iowa 

Kansas 

Kentucky 

Maine 

Maryland 

Massachusetts 

Michigan 

Minnesota 

Nebraska er 

New Hampshire . 

New Jersey 

New York 

No. Carolina 

Ohio 


Ls) Ole Coe DO 


Ne eR DO ow Wb bo 


ou 


1 


TOTAL ... 


important fundamental issue was 
not given at the recent FTC in- 
dustry conference. 

Unfortunately, ADN’s motives 
were misconstrued by zealous 
members, or at least leaders, of 
the Pittsburgh Automobile Deal- 
ers’ Assn., whose president, ‘Edgar 
D. McKean, sent a scathing tele- 
gram to A. N. Benson, general 
manager of NADA Monday, May 
23, charging inspiration and hit- 
ting below the belt. A copy of 





Do You Want a Code? 


| 

1) 

In view of the proposed code to govern competition in the 

motor vehicle retailing trade, which is now pending before | 
the Federal Trade Commission, there is some question as to 

whether or not the majority of dealers favor any code at all. 1 

Barring a favorable majority within a group, the Federal 1 

Trade Commission in the past has refrained from interfer- || 

ence. To answer this question ADN seeks your answer to | 

the following questions: | 

Do you want a code of ethics for automobile retailers 4 

1| 

| 

| 

1) 

| 

1 

1) 


administered under FTC? 
Do you favor the proposed code as presented to FTC 


April 26? 
Would you favor discontinuance of efforts to obtain any 
sort of code or government supervision? ................ 


ROTTS TEE 


AUTOMOTIVE DAILY NEWS 1 
527 New Center Building, Detroit, Michigan | 
i 


2 DO RERR EERE 


ae 


VIEW OF FORD'S new tire plant at River Rouge, which was previewed by the press Thursday. 
Building covers 4.5 acres and has 435,000 feet of floor space. The 70,000 square feet of window glass are of 


a special type to alter out the actinic rays of the sun, 


(See | Rory on page 6). 


Regarding FTC and Code Procedure 


-—- Compiled by National Automobile Dealers 


1. What is the Federal Trade 
Commission ? 

The Federal Trade Commission 
is an administrative, non-partisan, 
federal agency established by an 
act of congress in 1915, composed 
of five commissioners, served by a 
staff of economists, statisticians 
and attorneys. 

2. What are its responsibilities 

a. To prevent unfair methods 
of competition; 

b. To make investigations; 

ec. To report facts in regard to 
alleged violations of anti-trust 
laws; 

d. 
price. 

3. How 
pliance? 

By issuing cease and desist or- 
ders. If any order to cease is not 


To prevent discrimination in 


does it obtain com- 


complied with, the case is referred | 


te the federal courts for enforce- 
ment. 

4. Difference between the Fed- 
eral Trade Commission and De- 
partment of Justice. 

The commission attempts 
formed regarding the law and if 
in their opinion the law is being 


| violated, they ask that the prac- 


tice be discontinued. Regular law 


enforcement agencies such as the | 
| Department 


of Justice proceed 
more vigorously. 

5. What is the trade 
conference procedure? 

This procedure affords repre- 
sentatives of an industry the op- 
portunity to assemble voluntarily 
and, under the auspices of the 
Federal Trade Commission, con- 
sider unfair and unethical prac- 
tices and trade abuses and provide 
methods for their correction or 
abandonment. The procedure deals 
with an industry as a unit. It is 
concerned solely with practices 
and methods. It wipes out on a 
given date unfair methods of com- 
petition, unethical conduct and 
trade abuses condemned at the 
competitors on an equally fair 
competitive basis. It performs the 


Chrysler Takes 
Exhibit Space at 
Golden Gate Fair 


practice 


SAN FRANCISCO.—Signing a 
contract for 12,000 feet of space | 
building, | 
Chrysler Corp. has rounded out} 


in the Vacationland 
the representation of the automo- 


tive “Big Three” at the 1939 


Golden Gate International Expo- | 


sition in 1939. 

General Motors already had 
made its deal for Vacationland, 
which has been doubled in size 
| because of its unprecedented ap- 


peal to exhibitors, and the Ford | 


Motor Co. is erecting its own 


| building at the Court of Pacifica | 


7 Treasure Island. 

Chrysler will exhibit its com- 
plete line of passenger cars, com- 
mercial cars, trucks, and Airtemp 


air-conditioning and heating 


equipment. 


to | 
keep American business men in-| 


| 


| ferences: 








Assn, — 


of dealers and trade association 
executives over a period of years 
that this procedure be explored. 

12, What happens after the 
formal conference which was held 
recently in Detroit? 


The commission may 


same function as a formal com- | 
plaint without bringing charges, | 
or employing compulsory process, 
but multiplies results by as many | 
times as there are members in| 
the industry. 
6. Is any new law created by | 
the procedure? | ; 
No, none whatsoever. The com-| tentative set of rules. 
mission cannot create law. It only | bers of the industry 
conference and thus places all| ave an opportunity to 
enforces existing law that deals| ditional suggestions. 
with competition in commerce. 13. Can the final 
7. Are these rules enforceable? | changed? 
Group I rules—yes, because they Yes. Recommendations can be 
are merely interpretations of ex-| made at any time. 
isting law. Group II rules are} 14. How? 
recommended practices which the | By petitionin the couse 
—— desires to foster. Com- In celee ieotaamnes the ieee wa 
yliance is v ary. : 
. 8. on er ce of rules have = be a Under this 
mean domination of business by oe ciindaned eae ‘a bres 
i oe > 4 | c = 
——— ‘Wederal ae, plicable to the practices employed 
mission’s authority or jurisdiction — ae, oe on 
be permitted. 


is not enlarged in any way by 
this procedure. 

15. What is NADA’s position in 
this matter? 


9. How do the proposed rules 
compare to those formulated un- 
der NRA? | NADA has brought the pro- 
Here are the fundamental dif- cedure to the attention of the in- 
dustry upon general request. Its 
future policy will be determined 
by the expressed desires of the 
majority of dealers generally. 

16. If these rules are based on 
existing law, why isn’t that law 
enforced now? 

The law is being enforced, but 
under this procedure, all mem- 
bers of the industry are made 
acquainted with the law as ap- 
plied to the industry in the hope 
that such knowledge will encour- 
age voluntary compliance and 
hence eliminate the necessity of 
more forceful procedure. 

17. Does this procedure have 
any relation to the investigation 
ordered by the Withrow resolution? 

No, none whatsoever. This in- 
vestigation is an entirely separate 
activity. 


suggest a 
All mem- 
will then 
make ad- 


rules’ be 


a. NRA permitted price-fixing 
and used car allowance control, 
which is thought to be illegal un- 
der present law and hence not 
possible under these rules. 

b. Maximum hours and min- 
imum wages were required by 
NRA—not by this procedure. 

10. Does the Federal Trade 
Commission have jurisdiction over 
intrastate business? 

No. These proposed rules are 
applicable only to those engaged 
in interstate commerce. The re- 
tailing of automobiles within state 
borders is thought to be intra- 
state commerce. 

1l. Why did NADA suggest that 
a set of fair trade practice rules 
be promulgated? 

Because of the insistent demand 





‘Do You Want a Code?’ Returns 


Total Vote May 26 
121 
For Some Sort of Code Against Any Sort of Code 
69 52 

Do you want code of ethics for automobile retailers admin- 
istered under FTC? 

Yes 

61 


Do you favor the 
April 26? 


No *No Vote 
on 6 
proposed code as presented to FTC, 


Yes, With 
Yes Modification No *No Vote 
40 23 52 6 
Would you favor discontinuance of efforts to obtain any 
sort of code or government supervision? 


No Yes 

69 52 
*Those seeking changes in proposed code urge strengthening to 
insure control of used car prices. Among the six who did not 
express an opinion as to the advisability of an FTC code or the 
proposed code filed with FTC Apr. 26, all favored some sort of 
code, preferably along the lines of the former NRA instrument. 
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Nash-Kelvinator to Launch Salesmen’s Crusad 


Lincoln, Neb., Test Proves 
Etfectiveness of Program 


(Continued from Page 1) 


and immediate vicinity totaled 71 
units. In addition there were 234 


“hot” prospects lined up for future | 


contact. 
Inasmuch as Mason is head of 
Nash Motors as well as Kelvin- 


ator, his action proved an inspira- | 
local automobile dealers | 


tion to 
who found “it could be done.” 
Mason selected Lincoln, here 
on the edge of the dustbowl, a 
typically American city, as hard 
hit by depresssion as any other 
place, as the locale in which to 
demonstrate to salesmen of all 
kinds that there is in this rich 
country the money with which 


Upward Trend 


In Buying Seen 


By W. C. Cowling | 


TOLEDO.—“All that is needed 
to make good business is men of 


business daring and broad vision,” | 


according to W. C. Cowling, vice- 
president of Willys-Overlana Mo- 
tors, Inc. 

“Selling is the backbone of sales, 
and selling is done when the sales- 
man is enthusiastic and optimis- 
tic. Give a man, who is a sales- 
man, a product in which he has 
a firm belief and he is certain to 
make sales. 

“We are already beginning to 
feel a return of the buying spirit 


among users of motor cars. Willys | 
commercial car sales totaled about | 
15 per cent of passenger car sales | 
in March. That’s an upswing of | 


about 3 per cent in ratio. It was 
brought about by business men 
starting to renew their motor de- 
livery service. 


“Our dealers’ are 


tate to buy when they see that a 
change will act to their advan- 
tage. 


“There have been too many en-| 


thusiastic salesmen for gloom in 


the past few months. Fortunately, | 


these salesmen who seem to be 
traveling in reverse gear are 
dwindling as people start to rec- 
ognize that this is a big country 
with big needs.” 


noticing | 
greater interest among buyers of | 
passenger cars. People do not hesi- | 
| ness in Lincoln is reporting “good | 
at the end of the week’s | 
auto- | 
| A. Senecal. Eleven years ago Klein | 


to buy goods and the desire to 





© 


own the things that make for the | 


are accustomed, 


kind of living in which Americans | 


At the head of 45 major Nash- | 


last week into Lincoln 
| stirred this capital city 
whirl of co-operative effort, the 
likes of which haven’t been seen, 
|}according to Nebraska’s Gover- 


the Liberty Loan drives. 

The Lincoln Chamber of Com- 
merce called a mass meeting of 
sales people of all kinds, to which 
1,800 responded. They were ad- 
| dressed not only by Nash-Kelvin- 
ator officials but by local civic 
|and business leaders. 


arms in the battle. 

Next morning, the crusade got 
| officially under way. Led by Gov- 
ernor Cochran, of Nebraska, and 
| heads of fifty local firms and in- 
| dustries, President Mason pinned 
a red, white and blue slogan but- 
ton, “Sales Mean Jobs,” on the 
governor’s lapel, launched the 
movement for re-employment and 
restoration of purchasing power. 

To blaze the trail 
aged salesmen everywhere, Mason 
then tucked his selling manual 
under his arm and started out on 
a door-to-door canvass. To all 
parts of the city went 45 other 
executives of the company to join 
him in setting an example of 
| hard work as a cure for sick busi- 
ness. 

Mason, personally, made 14, 
rather than 10 calls, located 
|three definite prospects for elec- 
|tric refrigerators, obtained from 
one woman the promise to buy 
before the week was out. She 
did, a later check-up revealed. 

Practically every line of busi- 





news” 
|trial—and these include 
mobile men handling almost every 
|make of car. 

Local automotive sales 

lagers agree the crusade 
| fostered a receptive buying atti- 
|tude among consumers in the 
| Lincoln area as well as resulting 


|in sharply increased sales. 


for discour- 


Kelvinator executives, he marched | 
and | 
into a} 


nor Robert Leroy Cochran, since | 


| 


| TYPICAL OF THE KEEN interest in superchargers at Indian- 
| apolis this year is this candid shot of a track conference. Drivers, me- | 

chanics and railbirds are predicting “a supercharged car will win.” 
In revival} And there is sound engineering logic behind this picking, according to 
spirit, they promised to shoulder | E. R. Harrall, engineering vice-president of the Graham-Paige Motors | 
| Corp., who, as builder of America’s only stock supercharged passen- 

ger car, probably qualifies as the country’s foremost supercharger au- 


| thority. A dozen drivers will use 


Lou Meyer, Rex Mays, Jimmy Snyder, Shorty Cantlon and Ted Horn. 


Indianapolis Race Monday 


| anti-trust 


Superchargers this year, including 





Ten Cars Short for Start 


INDIANAPOLIS. 


day for the annual Memorial Day 
| Sweepstakes here, it is impossible 


now to pick the size of the field | 


which will whirl into the long 500- 
mile Monday. Up to date it is felt 
that only 23 starters will have 
| qualified, which will be 10 short of 
the 33 permitted under the rules. 


United Motors Names 


Klein as Comptroller 
| DETROIT.—C. B. Stiffler, presi- 
| dent and general manager of 
| United Motors Service, announces 
| the appointment of M. S. Klein 
as comptroller of the company. 

Klein takes the place made 
vacant by the death, Mar. 9, of L. 


| joined the Pontiac Motor division 


man- | of General Motors and since that | strike at all 
has | time has been engaged in adminis- | Monday, a 10-day armistice was | 


| trative and accounting work with 
General Motors divisions. For the 
last six years he has been with 


} 


With quali- | 
fying runs to be continued Satur- | 


the Buick Motor division at Flint. 


Just what the race will bring 
in the way of speed this year re- 
| mains for Monday to prove. It is 
generally felt that drivers not 
harrassed by fear of gasoline | 
shortage will be able to bear down 
|a little more heavily more fre- 
| quently with the possibility that 
|past track records may fall. | 
| Some qualifying speeds during the 
| past week have indicated that this 
guess may prove correct. 

Harvey S. Firestone jr. has} 
|taken the honors this year as| 
|referee of America’s’. greatest 
| automobile racing classic. This is 
|a post once held by his father, 
| Harvey S. Firestone sr. 
| Truce Is Declared | 
In Seattle Dispute | 

SEATTLE.—After the me-| 
chanic’s union had voted to go on 
dealer shops last 


reached between the union and 
the Seattle Automobile Dealers’ 
| Assn., during which time the old 
‘scale prevailed. 


U.S. Is Speeding 


| the 


| stock had developed 


3 


Heari ng on Car 
Finance Charges 


SOUTH BEND. In order to 
speed up hearings on charges of 
violations against the 
“big three” car manufacturers, the 
federal grand jury here is holding 


| night sessions. 


The government charges that 
the Ford Motor Co., Chrysler 
Corp., and General Motors Corp. 
and their financing affiliates, have 
been guilty of coercion in requir- 
ing dealers to force automobile 
purchasers to finance their cars 
through the manufacturer-affili- 
ated finance firms, thus infring- 
ing on the Sherman anti-trust 
law. 

Witnesses have been summoned 
from all over the middlewest, 
many of them having testified in 
Milwaukee when the trial was be- 
ing held there. 

Alex Campbell, assistant United 
States district attorney, is direct- 
ing the work of the jury, while 
government’s case is being 
handled by Russell Hardy, who 
directed the case in Milwaukee 
last year when Federal Judge 
Ferdinand Geiger dismissed the 
jury, charging the government 
had improperly negotiated with 
the accused companies for a con- 
sent decree while the criminal 
proceedings were before the grand 
jury. 


LOF Calls Back 
400 Workers to 
Replenish Stock 


TOLEDO.—The Libbey-Owens- 
Ford Glass Co. this week recalled 
400 employes for work at its plant 
here beginning June 1. 

Officials said shortages in some 
in recent 
weeks and that immediate opera- 
tions will be devoted to balancing 
of stocks on hand. 


Curtice to Speak 
OLIVET, Mich. — Harlow Curtica 
president of the Buick Motor Co., 
will give the commencement address 
June 19 at Olivet College. 


Streamlining Automotive News 


HEN we moved ADN from New York to 

Detroit, we changed the frequency from five 
to two issues each week. At the same time we 
reduced the subscription price from $12 to $6 per 
year—but we continued the title, “Automotive 
DAILY News” because (we presume) we thought 
some day we might go back to editions every 
working day. 

Now, we know that “daily” editions are im- 
practical not only from the editorial, but from 
the readers’ standpoint. It’s easier’on the editors 
because they don’t have todoso much editing, just 
dump the grist of the day’s news into the hopper 
and let the reader winnow the grain from the chaff. 
Modern editing, however, as exemplified by Time, 
News Week and the news-magazines, employs a 
technique which is hard on the editors, but easy 
on the readers. 

News today must be boiled down to capsule 
size, easy-to-swallow and to digest! That is the 
style which we have adopted, and we know our 
readers like it, so that’s that! 

Beginning with the issue of June 4, we will 
drop “Daily” from our title (much as we hate to 
give up our popular moniker of “ADN”)—from 
now on (we hope until eternity) 


Automotive News 


will be our title and after all, ‘‘a rose by any other 


name would smell as sweet.” 
x + * 


At the same time we will combine the mid-week 
four pages of Registration figures on both cars 
and trucks, the Production figures, the Plant ac- 


tivities and the Used Car Advertised Prices, into 
the regular Saturday edition—a change which 
many a reader has suggested during the past few 
years. 

Dropping the mid-week edition will make pos- 
sible another reduction in Subscription Price, 
from $6 to $4 per year and all present subscrip- 
tions will be extended from the present date 
of expiration, on the basis of the new rate. 
We know this saving of 33% per cent on our 
rate will be welcomed by thousands of our loyal 
dealer friends, for whom we have the greatest 
sympathy, particularly during this trying year. 
We are glad to make this, our own slight contri- 
bution to the common weal. 

* * * 

For years we have realized that the $6 rate 
(more than double the subscription price of any 
other automotive trade paper) was preventing 
many thousands of men active in Sales or Service 
work from subscribing to Automotive Daily News. 
They were content to borrow a copy from the 
“front office” or to wait until it was “routed- 
across-their-desk,” sometimes weeks after, when 
news we published was stale. 

We plan now to answer this 
with a “multiple subscription” 
rate of $2 per year for addi- 
tional subscriptions mailed to 
the same address. For example: 
the first subscription in any 
dealership or other place of 


business will cost $4; each ad- May 28, 1938. 


Editor 


ditional subscription will cost $2. Thus in the 
ordinary dealership, the “front office” will pay 
$4, but the sales, service, truck or used-car man- 
ager may each also receive an individual copy of 
Automotive News for an additional payment of 
only $2 per year—so to keep each of the men on 
whom YOU depend for your profits ALIVE AND 
ABREAST OF ALL THE NEWS in this in- 
dustry will cost just 25 cents per month! 
* * * 

We are, as you see, trying to swallow the same 
kind of medicine we are handing out. We have 
taken advantage of this breathing spell to analyze 
our own business, to make the needed improve- 
ments which we all neglect during busy times. 


We propose to keep abreast of this rapidly 
changing industry and by every means at our dis- 
posal to merit the title of 

The Newspaper of the Industry 


and the confidence and respect which nearly 14 
years of honest service have won for us. 


At your service always, 


Publisher 


Detroit, Michigan 
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Colin M Selph, Special Representative. lreading. Unfortunately, the ma- 
| terial is copyrighted and is more 
or less of a confidential nature so 
you will simply have to accept my 
| word that I have taken the facts 
from an authenticated source. 

| * a ae 

IT SEEMS THAT way back in 
| March, 1932, this same outfit made 
|}a similar prediction which was 
| based on the following: 

First Upward Swing beginning 
Dec. 1931-Aug. 1932; ending 
March, 1934. 

First Downward Swing begin- 
ning March, 1934; ending Oct., 
1934. 

Second Upward Swing begin- 
ning Oct., 1934; ending March, 
1934. 

Second Downward Swing begin- 
ning March, 1937; ending Aug., 
1938. 

Final Upward Swing beginning 
Aug., 1938; ending Sept., 1940. 

As you can readily see, they 


If you are one of those 
who welcome any ray of 
optimism in these trou- 
c. | bled days, I know you will be in- 

| terested in some predictions of the 
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One sacred pledge we make our friends here | 
and now. This publication, God willing and 80 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value-—(ADN 6-10-1933) 


came pretty close to picking the 
dates, as for example in the sec- 
ond downward swing which they 
had beginning in March, 1937, and 
which they predicted seven years 
ago would end in August, 1938. 
| Boy, do we hope they’re right! 

} cs Ea + 
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The Man Behind the Gun 


(Continued from Page 1) 


nize the abilities and importance of those underneath until 
times of travail bring them out in bold relief. 


In times of plenty, the average dealer perhaps permits 
himself to become engrossed in the perplexities of the new 
and used car end of his business. He pays only passing 
attention to his service department and its personnel. And 
employes, like customers, are inclined to reflect the treat- 
ment they receive. That is, if the dealer looks upon his 


IN THEIR LATEST bulletin 
which is dated in May this year, 
they present themselves with a 
corsage of orchids for their pre- 
dictions back in 1932 but then go 
on to set up some factors which 
have affected the normal business 
cycles. In other words, they point 
out quite fairly that the Roosevelt 
program of pump-priming only 
accentuated the recovery period 
and that when it was curtailed 
last year, it naturally affected gen- 


Call Out the Guard! 


In This Corner-- 
‘Profitable Suggestions’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 





service department with indifference, the men working in 
that department are likely to work indifferently. On the 
other hand, the dealer who is proud of his service depart- 
ment and its work is likely to inspire greater activity and 
pride of workmanship among his employes. 


In this there is no criticism of what dealers have done 
in the past or what reasons may have prompted their 
movements; it is merely to reiterate that the present offers 
a splendid opportunity to study the service department, 
what it has been doing and what it can do. 


To those dealers who have had success in bringing cus- | 
tomers into their service departments, but difficulty in| 
getting them to return, perhaps a careful study of per-| 
sonnel is of first importance. To those dealers who have 
made no effort to bring back their buyers but are thinking 
of taking advantage of this slack in new and used car sales 
to do so, a study of personnel is equally important. And 
while on this point may we suggest that when the dealer 
says to himself, “What can I do to improve my person-| 
nel?” that he stress the personal pronoun “TI.” 


Improvement in personnel does not necessarily entail 
a change in personnel, it can be accomplished in many 
cases by merely changing the viewpoint of the personnel. 
This may in many cases involve changing the viewpoint 
of the boss. Has he been treating his workers in a way 
to impress them with their importance to him, their im- 
portance to their jobs, their responsibility to the public? 
Perhaps the boss has been accepting responsibilities which 
he should have forced his employes to accept—responsi- 
bilities which would lead to better workmanship as the) 
result of their better placement. 


In the automobile service department today lubrication 
still looms as the most important customer drawing fea- 
ture. The men who man your lubrication guns come into 
closer and even more intimate contact with your custom-| 
ers more frequently than any one else in the shop. They 
represent you and should bear your responsibilities in this | 
important sales contact. Given a new outlook on the part 
they play in your business and a new encouragement, they 
can give your business a new outlook. It is the man be-| 
hind the lubrication gun who is your first line of contact | 
with customer sales resistance year in and year out. And 
no successful general has ever found it profitable to forget 
the “Man Behind the Gun.” 


| 
| 








eral 
abruptly than normal cycles would 


business conditions more 


have indicated. 
* * * 

NOW THEY ARE sticking their 
neck out again by revising the 
March, 1932, figures as follows: 

First Upward Swing beginning 
Dec., 1931-Aug., 1932; ending 
March, 1934. 

First Downward Swing begin- 
ning March, 1934; ending Oct., 
1934. 

Second Upward Swing begin- 
ning Oct., 1934; ending March, 
1937. 

Second Downward Swing begin- 
ning March, 1937; ending Aug., 
1938. 

Third Upward Swing beginning 
Aug., 1938; ending Sept., 1939- 
March, 1940. 

Third Downward Swing begin- 
ning Sept., 1939-March, 1940; end- 
ing Nov. 1940-March, 1941. 


Fourth Upward Swing beginning | 


Nov., 1940-March, 1941; 
Jan.-April, 1943. 

From the above you will note 
that they are sticking to August, 
1938 as the beginning of another 
upward swing which will continue 
through to September, 1939, or 
March, 1940, when there will begin 
another downward swing, to be 
followed only by a still greater 
prosperity era which will last for 
two full years. 

* ok * 

NOW I REALIZE that most of 
us are skeptical of prognosticators 
and yet most of us are glad to 
hear the crystal-gazer say, “You 
are going to come into a large 
sum of money!” The weatherman 
is not always right in his predic- 
tions but on the average the sun 
shines and the rains come on the 
days as scheduled from his barom- 
eter readings and compilations. 

* * * 


SO BY AND LARGE, I think it 


ending 


will do no harm to repeat good 
news wherever we find it. I hope 
to high heaven that the man who 
found such good news in the fu- 
ture is the seventh son of a sev- 
enth son! —G. M. S. 


Granted 

Your editorial, “Customer Fol- 
lowup,” in your issue of May 21 
has been read with a great deal 
of interest and a firm belief that 
many could profit from an honest 
application of its many sug- 
gestions. 

With your permission, I would 
like to copy it under its proper 
captions and forward reproduced 
copies to our dealers, directing 
their special attention to this edi- 
torial and its practical every-day 
application. 

Your kind approval of the 
above request will be greatly ap- 
preciated.—B. A. Fortier, parts 
and accessory supervisor, New 
Orleans branch of Ford Motor 
Co., New Orleans, La. 





| Permission 

Your editorial in the May 14 
|issue of Automotive Daily News 
'on “Sales Through Service” was 
| of very great interest to us, as it 
ties in very well with a plan we 
are working out with West Coast 
manufacturers along the same 





line. 

We would like to have permis- 
sion to reprint this editorial in 
Donnelley’s Motor Recorder, ac- 
knowledging Automotive Daily 
News as the source. The story 
would go to every new car dealer 
and automobile factory in South- 
ern California—ANGUS RAY, 
Reuben H. Donnelley Corp., Los 
Angeles. 


Great Value 

This is with reference to an 
article called “Sales Through 
Service” that appeared in the 
May 14 issue of Automotive Daily 
News. 

After reading your editorial, the 
thought occurred to the writer 
that the story conveyed in this 
article is particularly appropriate 
at this time and carries a message 
that should be of great value to 
every automobile dealer. We would 
therefore greatly appreciate per- 





mission to reprint this article in 
its entirety in bulletin form to be 
mailed to every Chevrolet dealer 
in the Harrisburg zone. 

We believe that much good will 
come from this, and further that 
it would be mutually advantage- 
ous.—F.. H. OLRICH, zone serv- 
ice and mechanical manager, 
Chevrolet Motor Division, Harris- 
burg, Pa. 


Export Used Cars 

The writer, having been in the 
retail selling end of the automo- 
bile game for a long time, would 
like to express a thought on the 
used car situation. 

As we all know, the country to- 
day is flooded with good used 
cars—good for many thousands of 
miles of satisfactory service. 

Now—is every country in the 
same boat? 

How about South America? 

What is to prevent us from 
loading these cars on boats and 
exporting them? 

I see no reason why this cannot 
be done on a large scale, and I 
see no reason why it could not be 
done at a profit. 

As serious as this problem has 
become I don’t think any unused 
market should be overlooked and 
it might be a workable plan.— 
E. R. Bell, Buchanan & Stark Co., 
Steubenville, O. 


Co-operation 

I think this type of service 
articles you are running will 
eventually have a marked bearing 
on the interest in owner follow-up 
of all car dealers. If you can see 
your way clear to continue these 
editorials over an extended period 
of time, I am sure you will begin 
to get results. This office is al- 
ways willing to give you any in- 
formation we have which you 
might request, and any time you 
feel the need of asking us for in- 
formation, please do not hesitate 
to do so.—Chas. W. Jacobs, parts 
and service manager, Buick Mo- 
tor Div., Flint, Mich. 
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~ There’s a thing called “the mood of the 
people” and something has happened to it. 
That something concerns every business man 
with anything to sell that costs more than a 
dime or a dollar. A little bit of it has happened to 
everybody—but most of it has happened to the 
people with the most stable dimes and dollars. 
It’s a new intensity about the news. People 
care about the news these days. In fa. aily circles, 
at business lunches, around the club on Sundays, 
you can hear how they care. They talk, argue, get 
fighting mad about labor unions and inflation and 
the forty-hour week...about putsches and purges 
and dictatorships. These things matter now. 
And especially to the very people Buick wants 
to reach, the people with the steadiest stake in 
business, people with good jobs, good salaries, 
executive positions. People with the $945’s or 
$1047’s for the new Buicks. 
Caring so about the news, such people feel they 
simply must get their news as straight and 
unkinked and responsible as it can be got. 


So they turn, 700,000 of them at one crack every 
Friday, to one newsmagazine—TI ME. 


These men and women are devoted to TIME. They 
talk, they argue, sometimes get mad about it— 
but they are devoted to it because they need it. 
They read every issue, all the way through, 
cover-to-cover. Not dreamily or romantically— 
but alert, thoughtful, confident in TIME as ina 
trustworthy and wiser-than-average friend. 
TIME readers are in a mood to find out. When 
a motor car manufacturer advertises to people 
in such a mood, he is getting through on an in- 
tensity level that sharpens his own news of new 
models, new improvements, new prices. And in 
TIME he gets through to people who, when they 
find out about something they want, can buy it. 


SESEETETTEEES 


For the stable jobs, stable salaries and homes of 
TIME’s 700,000 are no wishful thinking of an 
Advertising Man. They exist, proved and proved 
again by hundreds of surveys from every start- 
ing point—income tax, business status, social or 
property level, all the starting points there are. 
All prove that TIME readers have stability far 
above the mass average. (83% are of executive 
or professional status.) 

They are secure. 

And they are hard to panic. 

The stability of TIME readers can be a money 
asset to an advertiser of cars. To advertise to so 


stable a market is good business at any time. To 
concentrate on it in tough times is vital business. 
For it is a SECURITY BASE for the pinches. 

A SECURITY BASE means sales when sales 
are hard to get. 

TIME’s SECURITY BASE is important right 
now. It was important in the last pinch—why 
else did TIME’s passenger car advertising rise 
141% between 1930 and 1935? 


So this is addressed to every manufacturer of 
motor cars—and his advertising advisers. It is 
written knowing that today’s advertising budgets 
are hard-bitten and sceptical. That they are re- 
luctant to sock five to ten thousand dollars into 
a one page ad to a generalized market. 

A TIME page costs less than $2500. Thirteen 
pages cost a motor car advertiser $30,550; 
twenty-six cost $57,850. 

In TIME, with any schedule, that advertiser is 
spending that money on no vague market, but on 
the biggest “quality market” that ever lived un- 
der one roof—gathered by its own wish for, need 
of, insistence on the news as TIME alone gives it. 

And he is surrounding Ais news with the 
news-urgency of the whole of TIME...in a way, 
telling it right on TIME’s own teletype tapes. 


TIME x THE WEEKLY NEWSMAGAZINE wm 


WITH THE SECURITY BASE 





6 


AUTOMOTIVE DAILY NEWS, SATURDAY, MAY 28, 1938 


Lubrication Proves Effective ‘Customer F ollow ‘Up’ 


o- 


Bomgardner Motors Finds 
Real Benefits From Contact 


SCOTTS BLUFF, Neb. The} brication, portable waste 
Bomgardner Motor Co. has for the} drains and specialized guns. 
last few years specialized in pro-| Every evening Bomgardner 
viding a better lubrication service | himself broadcasts over the radio, 
for its new car purchasers. They|news events interspersed with 
have used the lubrication depart-| short commercials. In these short 
ment contacts as the base on| “plugs” his superior lubrication 
which to build their entire busi-| facilities and service are featured 
ness. Bomgardner’s own words on | as the lead for the other activities 
this tell the story better than any- of the dealership, such as “Cor- 
thing else. 


oil 





rect, safe lubrication, done by men 
“Let a new car owner but visit | who know how, with high grade 
us regularly for lubrication of his| lubricants and the finest equip- 
car during the first year of his| ment money can buy.” The slogan 
ownership of it, and we know that| is “If we miss one fitting, the job 
he is most apt to return to us for | is free.” 
Oil 
Changes 
1,827 
1,966 
2,354 
2,962 
3,869 
4,233 


% 


Inc. 


Wheel % 

Packs Inc. 
230 
325 
631 
679 
759 
908 


Chassis % 
Year Lub. Inc. 
Wades 000s 2,246 
ENG olive #-0-6 0.0: 2,961 
3,733 


32% 
26% 
20% 
30% 

7% 


41% 
94% 

8% 
12% 
20% 


8% 
19% 
26% 
30% 

9% 


ee 5,836 
ere 6,197 
Total Increase 1937 over 


Ma ese scceses 3,951 175% 2,406 132% 678 294% 





everything else he may require in 
the way of service for his automo- 
bile. In fact, lubrication is the 
broad base upon which we have 
built a bigger volume of sales of 
new cars as well as of parts, ac- 
cessories, and service.” 
Bomgardner also says, “Our 
theory that good service builds 
good will and good will builds car 
sales seems to have been proved 
by our sales figures in the last 
few years. We delivered 1,058 new 
and used cars during 1937, and 


REVENUE FROM: 
Chassis and Gear Lubrication 
Wheel Packs 
Oil Changes 





Labor (other than wheel packs) 


Labor (for wheel packs only) 


Lubricants and motor oil (other than wheel packs).. 


Lubricants (for wheel packs) 
Depreciation on Equipment 
Water, heat, light, power 


Floor space at $25.00 per month 


Overhead, office supplies, rags, 


TOTAL REVENUE 
I EE co wi'n oe vad whales aaiec's 
NET PROFIT 


Lubrication customers are fol- 
lowed up carefully. A yellow card 
is filed after every job is com- 
pleted, placed six weeks ahead ac- 
cording to the calendar. When the 
six weeks have elapsed, the card 
is removed from the file and 
mailed to the customer. If that 


fails to bring him in, another card 


—this time it’s a red card—is 


mailed as a warning. The red card | © 


seldom fails to produce the de- 
sired result. 
The value of a follow-up of lu- 





$3,527.20 
727.20 
3,709.70 


$7,964.10 


$1,789.00 
217.92 
1,050.40 
57.80 


paint, etc. 


$4,501.31 
$7,964.10 
ii iacds asad atte sia 9A 0 9 sn, 0 
$3,462.79 





have done well the first quarter | 
of 1938.” 

The Bomgardner Motor Co. has | 
always had a forward viewpoint 
towards service and the proper 
steps to take to promote more 
service. Even back in the “Model 
T”’ days it used a hydraulic lift | 
and each year since, as cars be- 
came more modern and require- 
ments more stringent, the com- 
pany added to its equipment and 
improved its merchandising meth- 
ods. In 1937 the whole lubrication 
department was revamped and 
moved from the back to the front 
of the building. They installed 
three lifts and entirely new Ale-| 
mite equipment consisting of bar- 
rel pumps for chassis and gear lu- 
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shown above. 


brication customers is not alone | 
|the handsome, direct profit to be | 








BOMGARDNER MOTORS lubrication department today features®———— 


service without swank. Cleanliness and orderliness are the order of 
the day and attendants are carefully trained to do their work ef- 
ficiently and with first consideration to customer needs. 


BEFORE THE installation at the top of this page was made, Bom- 
gardner Motors dispensed grease in the corner of the shop shown 
immediately above. Is it any wonder his lubrication jobs increased 
from 2,246 in 1932 to 6,197 in 1937? 





| be found in the table above. 
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THE RISING curve in Bomgardner’s chassis lubrication work is 


earned from lubrication service. 
It is the feeder to other services | 
and to new and used car sales. 
Bomgardner says, “We know that 
lubrication is the only service that | 
our customers require regularly; 
hence, the only constant repeat 
business we can get.” | 

Best proof that Bomegardner | 
Motor Co.’s theories and methods 
are sound are the figures shown 
in first table. 

Not only has there been a 
steady increase in _ lubrication 
business but the lubrication de- 
partment has been’ extremely 
profitable. The total figures will 


DETROIT—A press preview of 
the new tire plant of the Ford 
Motor Co. at River Rouge, held 
| Thursday, disclosed the fact that, 
although much of the laboratory 


production has been running at 
the rate of approximately 4,000 a 
day for the past month. The 
single-shift capacity is around 
8,000 casings a day. The tube 
department is not yet in operation. 

At the present time Ford is 
| building for original equipment 
only and it is unlikely that the 
company will compete in the retail 
market. Nor will the Ford tire 
cut off other suppliers like Fire- 
stone, Goodrich and Goodyear, 
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see photo on page two 





| which will also be used. There will 
be a comparatively small number 
of Ford tires used in original 
equipment, the new plant being 
| an insurance in the way that labor 
| troubles in other tire plants would 
|not completely cripple Ford. At 
| present only the 600x16 size cas- 
|ings are being manufactured. 
Pesegetie inna aatageitiy pitti t |} The new plant, designed by 
| Architect Albert Kahn, is said to 
HEP HES BS FREE REET ORE RE BE | have cost $5,600,000, one of the 
new $40,000,000 expansions Ford 
planned for 1938. 
The building itself has many 
unusual points of design. The 





equipment remains to be installed, | 





Ford’s Maw Tire Plant 


structure covers 4.5 acres, has 
435,000 feet of floor space and 
70,000 square feet of window 
glass. This glass is of a special 
type which filters out the actinic 
rays of the sun to prevent oxidi- 
zation of the rubber. Filtered 
air is provided throughout the 
building. 





AMA Appoints 


Liaison Group to 


Study Problems 


NEW YORK.—President Alvan 
Macauley, of the Automobile 
Manufacturers’ Assn. has ap- 
pointed a liaison committee to 
co-operate with a similar group 
in the American Assn. of Motor 
Vehicle Administrators on com- 
mon problems affecting motor ve- 
hicle manufacture and _ traffic 
law administration. The motor 
executives named on the liaison 
committee are: 

R. H. Grant, vice-president, 
General Motors Corp., chairman; 
R. P. Fohey, secretary, Chrysler 
Corp.; H. S. Vance, chairman of 
board, Studebaker Corp.; R. F. 
Black, president, White Motor 
Co.; C. D. Sterling, secretary, 
Hudson Motor Car Co.; J. R. 
Davis, sales manager, Ford Motor 
Co.; A. G. Herreshoff, chairman, 
engineering relations committee, 
Society of Automotive Engineers. 

The committee of administra- 
tors, with whom the motor execu- 
tives will confer, was previously 
appointed by President Ray In- 
gels of the motor vehicle adminis- 


| trators national association and is 


under the chairmanship of Frank 
Carney, director of the motor ve- 
hicle division of the State of 
Michigan. Other members of this 


| committee are: 


_ Operating at 4,000 a Day 


Wilbur Cross jr., technical ad- 
visor to Motor Vehicle Commis- 
sioner, Connecticut; James Shan- 
ley, chief inspector, department of 
motor vehicles, New Jersey; Wil- 
liam R. Sharkey jr., supervising 
inspector, California highway pa- 
trol; W. A. Van Duzer, director of 
vehicles and traffic, Washington, 
D. C.; H. C. Comish, assistant ve- 
hicle commissioner, Louisiana; 
Frank West, registrar, bureau of 
motor vehicles, Ohio. 


BOMGARDNER found motor oil sales rise as customer contact 


increases. 





C.T. 


BUDGET 
PLAN 


@ 


PROTECTS THE 
TIME BUYER 


to a Successful sale! 


N its many years of leadership in sales © —Ample funds for all requirements. 


financing, C.I.T. has won the confi- 


— Tactful, on-the-spot credit investigation. 
dence of millions. Sensible time buyers . P 5 


of automobiles have relied upon this Plan 
because it offers standard rates and terms 
to fit the individual budget. 

It’s to your advantage in selling a car 
to be able to say: “You can purchase 
under the C.I.T. Budget Plan”. Customers 
understand those words. 

There are still other important advan- 
tages to you in dealing with C.IL.T.: 


—Immediate purchase of acceptable 
paper by local office near you. 


— Efficient, friendly collection service. 


—C.I.T. service is national in scope and 
not subject to local or regional business 
disturbances. 


You do your customer and yourself a fa- 
vor when you finance through C.I.T. 


C. I. T. is the world’s largest independent sales financing institution, established in 1908, 
and serving dealers and purchasers everywhere through 184 local branch offices. Each 
branch is a self-contained, fully-functioning unit. 


Commercial Investment Trust Incorporated + C.1,T. Corporation, New York, 


Chicago, San Francisco + 


Universal Credit Company 


- Canadian Acceptance 


Corp. Limited - Commercial Factors Corporation - William Iselin & Co., Ine. 

Meinhard, Greeff & Co., Inc. + National Surety Corp. - Subsidiary Companies of 

COMMERCIAL INVESTMENT TRUST CORPORATION 
ONE PARK AVENUE, NEW YORK CITY 





Special to Automotive Daily News 

SAN ANTONIO, Tex.—Used car 
sales during April, according to| 
figures released this week, showed | 
the effects of a decline in busi- 
ness, 959 units being sold against 
1,345 in March. Cars on hand at 
the first of the month totaled 1,558 
units. 

The unit turnover for April was | 
62 per cent, against 88 per cent 
for March. Total value of cars 
sold was $268,082. Turnover value 
for April was 56 per cent, against 
83 per cent for March. 

The average value of the cars 
sold for April was $280 against | 
$285 for March. At the end of the | 
month cars on hand totaled 1,501 | 


|} months show 


| and 
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April Parts Sales Show 10% Gain Over March 
April Used Car Sules Drop 


Under Mar. in San Antonio 


$462,423, with an average value 


of $308 against $306 for March. 


Comparison figures for previous 
1,345 units sold in 
a unit turnover of 88 
per cent and a total valuation of 
$383,849, a turnover value of 83 
per cent and an average value of 
$285. There were 1,558 cars on 
hand at the end of the month havy- 
ing a total valuation of $478,252, 
an average valuation of $306. 
April, 1937, the cars sold 
1,309 for a turnover of 
82 per cent, a total valuation of 
$349,472, a turnover value of 85 
per cent, and an average value of 
$267. There were 1,623 cars on 


March for 


For 
totaled 


|} and an 


| delon 


a total valuation of $426,900 
average unit value of $263. 

For April, 1936, there were 1,203 
units sold for a unit turnover of 
94 per cent and a total valuation 
of $282,227, a turnover value of 
86 per cent, and an average value 
of $235. Cars on hand at the end 
of the month totaled 1,280 units 
with a total valuation of $342,076, 
and an average value of $267. 

During April, 1938, there were 
54 units junked by nine firms for 
a total valuation of $942.78, and an 
average valuation of $17.46. For 
March there were 78 units junked 
by six firms with a total valuation 
of $1,657.00 and an average value 
of $21.24. 


ing 


Dealer rship Destroyed 

OPELOUSAS, La—Damage esti- 
mated at $71,000 was caused by a 
fire which destroyed the Avie Bor- 
Motor Co. here this week. 
Nine automobiles, equipment and fix- 


| for 1937. 


vso| First Four Months 22% 
Below Like Period ot 1937 


DETROIT. Automotive sales 
in April, according to the National 
Standard Parts Assn, sales index, 
were 10 per cent ahead of March, 
registering 125. This is 20 per cent 
below April, 1937. Average monthly 
sales for the first four months 
registered 111, or 22 per cent be- 
low the first four months of last 
year. 

Replacement parts 
wholesalers in April showed an 
11 per cent increase, from 109 in 
March to 121. This is still 10 per 
cent below April of last year, 
which registered 134. Average 
monthly sales for the first four 
months of this year were 105 or 
14 per cent below the same period 


shipped to 


ever, this is 61 per cent below 
April, 1937. Average monthly sales 
for four months were 115, which 
is 57 per cent below the first four 
months of last ya 


Mill Appointed Branch 


Manager by Bantam 
BUTLER, Pa.—W. E. Mill has 
joined the American Bantam Car 
Co. as branch manager, it is an- 
nounced by A. C. 

Olander, sales 

manager. Mill 

will operate from 

headquarters at 

the Bantam fac- 

tory in Butler. 

Mill came to 


Bantam from the 
Federal Truck 
Co., where he 
was New York 
regional man- 
ager. He entered 
the automobile 
business from the advertising 
agency field and has also been 
associated with the Pontiac Mo- 
tors division of General Motors 
and with Willys- Overland, Inc. 


tures were destroyed. 
and tools 


Shop equipment 

shipped to wholesalers in April 
showed an 8 per cent increase, 
| from 131 to 139. This is 16 per cent 
| below April of last year. Average 
|monthly sales for the first four 
months registered 124 or 10 per'| 
cent below 1937. 

Original equipment shipped to| 
vehicle manufacturers in April | 
showed an increase of 8 per cent 
in April, from 111 to 120. How- 


units, having a total valuation of hand at the end of the month hav- 


W. E. Mill 





REVERENCE 


MAN’S REVERENCE FOR IDEALS is almost as deeply ingrained as his instinct of 
self- preservation —so much so that today it is as frequent in industry as in 


the individual. 

In our own organization we all are proud that in twenty years of constant 
growth we have remained true to our original ideals of quality in raw materi- 
als, of craftsmanship in manufacture, of integrity of the finished product and 
of watchful service for our customers. 

And we are equally proud that we have lived up to our ideals of research 


and of pioneering in our field, that we have constantly developed new for- 
mulas and new irons, new and better methods of manufacturing them and of 


adapting them to the needs of our customers. 

Today our complete line includes six regular and alloyed gray irons, headed 
by LEKTROKAST, the finest electric furnace iron possible to produce. Some 
one of the line will exactly meet your specific 


requirements. A call will bring our sales and ES SES eis 


ee | 


OUNDRY COMPANY 


Detroit , Michigan 


engineering representatives, without, of course, 


any obligation to you. 


DETROIT GRAY IRO 


Foot of Iron Street 





COMPRISING HALF the National Dealer Planning committee 
and half the National Dealer Used Car committee, 18 Chevrolet deal- 
ers met with Chevrolet sales executives in Detroit this week to dis- 
cuss problems. At the banquet were, top photo, chairman of the two 
committees: C. S. Winston, left, of Winston Chevrolet, Joliet, Ill., and 
C. T. Moses, of Moses Motor Co., Appomattox, Va. Second from top: 
J. J. Cooley, of Cooley Chevrolet, New Haven, Conn., and T. F. Bussey, 
of Golden Leaf Chevrolet, Moultrie, Ga. Third from top: C. H. Schrei- 
ber, Guthery & Schreiber Chevrolet, Inc., Lakewood, O., and C. L. 
Northway, Northway Chevrolet, Auburn, N. Y. Fourth from top, Jones 
Deadwyler, Drennen Motor Car Co., Ensley, Ala., and W. Coulter 
Jones, Coulter Jones Chevrolet, Riverside, Calif. 


ALSO MANUFACTURERS OF 








Apr. Output Hits 239,133, Up Slightly Over Marelli 


4 Month Total Is 897,502 


Against 1,855, 


Special to Automotive Daily News 


WASHINGTON.—April produc- 


tion of cars and trucks in the| 


United States and Canada totaled 


239,133 units, according to official | 


figures released this week by the 
U. S. department of commerce. 


753 units turned out in March, 
and 553,231 units in April, 1937. 


Of the April total, 219,314 units | 


were assembled in the U. S., con- 
sisting of 176,078 cars and 43,236 
trucks. The remaining 18,819 units 
were produced in Canadian plants, 


Expansion Plan 
By Westinghouse 
Based on Faith) 


NEW YORK.—As its “share” in 
industry’s “pump-priming,” West- 
inghouse Electric and Mfg. Co. 
this week announced a $12,000,- 
000 expansion and building pro- 
gram, based on faith of an early 
business revival. 

A. W. Robertson, board chair- 
man, declared that this year’s 
appropriation is ‘made _princi- 
pally on faith that business con- 
ditions will improve and on the 
company’s desire to be ready for 
increased production when _ it 
comes.” 

The program extends from Bos- 
ton, where a warehouse and serv- 
ice building will be erected, to 
Emeryville, Calif. where two 
buildings will be built and im- 
provements made. 


Garage Mechini ics » Sign 


Pact With Wis. Dealers 
GREEN BAY, Wis.—Union 


garage mechanics, on strike since | 


May 1, returned to work this 
week following an agreement 
with the Brown County Auto 
Dealers’ Assn. which recognizes 


the union as_ sole. bargaining | 


agent, sets journeymen’s wages at 
65 cents, with a minimum of 55 
cents, for Class B men, and no re- 
duction from present pay. 


hawio4A 


WARPAGE 
WHIPPED 


WITH NICKEL ALLOY STEELS 


By adopting a new material, the 
Edwards Mfg. Company now is 
guaranteeing the life of its hy- 


draulic pump housings for five} 


years on one of the _ toughest 


applications. The application is a | 


new hydraulic rotary pump used 
with bulldozers on tractors, many 
of which are used by the U. S. 


Forestry Service. These pumps | 


are frequently subjected to pres- 


sures of 1000 pounds per sq. in. | 


Since adopting Nickel cast iron 
for the pump housing, the warp- 
age and misalignment due to high 
pressures has been entirely elim- 


inated. A similar material is used | 


in making the patented type of 
adjustable liners, readily remov- 


able for inspection or replace- | 


ment. Here, too, Nickel cast iron 
has eliminated misalignment of 


parts and has imparted longer life | 


due to its im- 


proved resistance | 


to abrasion. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 


| senger cars and 4,786 trucks. 


| trucks, 31,830 were for the domes- 


| tic mez é 40 r foreig 
The figure compares with 238,- | tic market and 11,406 for foreign 


four-month figure was _ divided 
into 1,774,067 units for the U. S. Gearing, general works manager of | Frederick G. 
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339 Year Ago 


being divided into 14,033  pas- | 


Of the U. S. passenger car total, 
160,028 units were turned out for 
the domestic market while 16,050 
were for foreign markets. Of the 


countries. 

The April figure brings the four- | 
month output for 1938 to 897,502 
units, compared with 1,855,339 in 


| Overseas Sales 
By GM Reveal 
Drop in April 


Tae NEW YORK.—Sales of General 
rT N2 Motors cars and trucks to dealers 
: in the overseas markets during 
> f April totaled 32,957 units, repre- 
senting a decline of 4.9 per cent 
from sales in April last year. This 
was the first decline in these sales 
shown this year 
In the first four months of 1938, 
sales of 130,150 units were at a 
record volume level and repre- 


> = ; ‘ Q27 
the corresponding period of. 1987. CHESTER S. RICKER, director of timing and scoring of the | sented an increase of 7.3 per cent 


were assembled in the U. S. and the official timer’s car. 
the remaining 69,311 units were 


turned out in Canada. The 1937 Gearing Retires 





and 81, 212 | in Canada. the New Departure division of Gen- 


BRISTOL, Conn.—Charles M.|°* 


|Of the 1938 total, 838,191 units Memorial Day 500-Mile race at Indianapolis, and his new Hudson 112, | over sales in the first four months 


of 1937. 
For the 12 months through 
eral Motors Corp. here for seven| April, 1938, sales totaled 372,365 
years, has retired, according to/ units, an increase of 12.7 per cent 
Hughes, vice-president | over the volume in the 12 months 


'and general manager. ended Apr. 30, 1937. 


PROOF THAT EVERY CAR IS THREE-CARS-IN-ONE 


THEY CAME AND SAW...bundreds of motor mechanics and 
oi] men...why modern cars are really three cars in one. At the 
Ethyl Motor Clinic popular makes of cars are run on the three 
grades of gasoline sold today. The entire audience can see the 
results in speed and power projected on a large screen. This 
test, and others, definitely prove that modern cars have three 
grades of performance. Be sure to see the Ethyl Motor Clinic 
when it comes to your vicinity 


THE THREE GRADES OF GASOLINE SOLD TODAY 
GIVE MODERN CARS A TRIPLE PERSONALITY 


Service managers tell us that it’s the customer ‘“‘who 
doesn’t know what it’s all about’’ that gives the most 
trouble. Fortunately, the basic facts about what a 
man can expect from his car on each of the three 
grades of gasoline are so simple that you can easily 
explain them to your customers. Here they are: 


Poor performance 
with ‘‘low grade’’ gasoline 


There is no anti-knock fluid (containing tetra- 
ethyl lead) in “‘low grade”’ gasoline. Power is 
lost because you must retard the spark to 
prevent ‘‘knock” or “‘ping.”” 


Good performance 
with ‘‘regular’’ gasoline 


Most regular gasoline has in itanti-knock fluid 
(containing tetraethy]l lead). The spark can be 
considerably advanced for more power without 
“knock” or “‘ping.”’ 


Best performance with 
gasoline containing ‘‘ETHYL”’ 


Gasoline “‘with ETHYL” is highest in all- 
round quality. It has enough anti-knock fluid 
(containing tetraethy! lead) so that the spark 
can be fully advanced for maximum power 
and economy without “knock” or “ping.” 


ETHYL GASOLINE CORPORATION, manufacturer of anti-knock fluids used by oil companies to improve gasoline 





Farmers’ Income 
Hits $10-Billion # 
For 8-Year High | 


WASHINGTON. —In 1937, 
the first time in eight years, 
farmers’ gross income 
government payments exceeded 
$10,000,000,000, according to esti- 
mates this week by 


For the calendar year 1937, the 
gross farm income from sales of 
farm products, value of farm 
products held for home consump- 
tion, and government payments 
to farmers, was estimated at $10,- 
003,000,000. Last year’s income 
compares with $9,317,000,000 in 
1936 and with the low point of 
$5,284,000,000 in 1932. 

Most of the increase in gross 
farm income in 1987 over 1986 was 


for 


including | 


the U. S.| 
bureau of agricultural economics. | 
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Registrations Set All-Time High of 29,705,220 


We atta 
OFFICIAL CAR 


CHARLES C. MERZ, chief steward of the Indianapolis Motor 
Speedway, and the Chrysler Imperial convertible sedan he is using 
in his work preparatory to the Memorial Day 500-Mile race. 








attributed to the larger income 
from crops and government pay- 
ments. Total income from 78 
major farm crops increased from 
$3,904,000,000 in 1936 to $4,338,000,- 
000 in 1937, a gain of 11 per cent. 
Gross income from livestock and 


livestock products increased 3 per 
cent, from $5,126,000,000 in 1936 to 
$5,298,000,000 in 1937. Government 


payments last year amounted to 
| senger-miles, 


$367,000,000 compared with $287,- 
000,000 in 1936. 


is cranking thousands and 
thousands of cars 
in all parts of the world! 


While you read this advertise- | 


ment the Bendix Drive is 


working for motorists every- 


where. It is cranking many 


thousands of cars the world over 


— quietly, efficiently, easily. 


The universal acceptance of 


the Bendix Drive speaks vol- 


umes for its quality. In addi- 


tion, it is adaptable to every 


type of starting control — floor 


button, 


pedal, 


clutch or accelerator 
dash button or, with 


Startix, completely automatic 


switch- 


key starting. 


There is a Bendix Drive spe- 


cially engineered for every 


size and type of automobile, 


marine or Diesel engine. 


ECLIPSE MACHINE COMPANY 
ELMIRA, NEW YORK 


(Subsidiary of Bendix Aviation Corporation) 


| from 
| brought 


| ° 
| retailers 


} in 


| dealers at 











‘Car Total Is 


25,405,729 


While Trucks Hit 4,255,296 


f it fut ’ five ] N i's 

WASHINGTON.—Motor vehicle 
registrations in 1937 amounted to 
29,705,220, a new all-time high and 
an increase of 1,539,000 over the 
preceding year, the U. S. bureau 
of public roads announced this 
week. 

There were registered 25,405,728 
automobiles, 4,255,296 trucks, and 
44,196 buses. 

Registration receipts totaled 
$337,410,000. Other receipts for 
permits, certificates of title and 
miscellaneous sources 
the total to $399,613,000. 
Additional payments to states by 
motor carriers, such as taxes on 
gross receipts, ton-miles, pas- 
and as special 
license fees and franchise taxes, 
amounted to $16,216,000. 

New York registered the most 
vehicles, 2,453,542; California was 
second with 2,327,984. 

Increases in registration of more 
than 8 per cent were reported in 
Arizona, Connecticut, Florida, 
Kentucky, Michigan, Mississippi, 


Dealers Are Warned 


PLAINFIELD, N. J.—Gasoline 
and automobile dealers 
this week were warned by Theo- 
dore R. Myers, president of the 
Tri-County Automotive Assn., that 
memberships are being solicited 
unregistered 
groups. 

These organizations, 
not have the real interests of the 
heart,” he said, have 
sprung up throughout the state 


| since recent enactment of legis- 
| lation designed to curb price cut- 
| ting and other trade evils among 


gasoline retailers. 


automotive! 


“which do | 


Utah 
100,000 
Illi- 
and 


Oregon and 
more than 
California, 
New York 


New Mexico, 
Increases of 
were reported in 
nois, Michigan, 
Pennsylvania 

Nebraska showed a slight loss, 
while South Dakota's registra- 
tions remained stationary. 

According to the bureau, high- 
way usage increased not only be- 
cause of the presence of 1,500,000 
additional vehicles, but because 
of increased use per vehicle. This 
is indicated by an increase of 7.6 
per cent in gasoline consumed as 
compared with a 5.5 per cent in- 
crease in registrations. 


B. C. Registrations 
Gain Over 1937 


VANCOUVER, B. C.—Motor ve- 
hicle registrations in British Co- 
lumbia continue marked increases 
over the 1937 figures, which set an 
all-time high. 

Statistics to the end of March 


'this year show a gain of nearly 


Of Spurious Groups| 


land commercial machines licensed. 


5,000 in the number of passenger 


A total of 79,606 licenses were is- 
sued as compared with 74,661 to 
the end of March last year. 

Included in this year’s total 
were 63,141 licenses for passenger 
cars and 16,465 for commercial 
vehicles, as against 59,240 and 15,- 
241 for last year. 


Toll Stays Down 


WASHINGTON. — Deaths caused 
motor vehicles in 128 cities dur- 
ine the week ending May 14 totaled 
124, or 39 less than in the corre- 
sponding week of last | year. 


by 


1937 Registrations by States 


Vehicles 
Registered 


313,359 
129,210” 
229,867 
2,484,653 
337,217 
436,564 
63,599 
418;145 
441,847 
142,110 


STATE 


Alabama . 
Arizona 
Arkansas 
California 
Colorado 
Connecticut . 
Delaware 
Florida 
Georgia ... 
Idaho 

Illinois .. 
Indiana .... 
Iowa 

Kansas 
Kentucky 
Louisiana 
Maine 
Maryland . 
Massachusetts 
Michigan 
Minnesota 
Mississippi 
Missouri 
Montana 
Nebraska 
Nevada 

New Hampshire 
New Jersey 
New Mexico 
New York 
North Carolina 
North Dakota 
Ohio 
Oklahoma 
Oregon 
Pennsylvania 
Rhode Island 
South Carolina 
South Dakota 
Tennessee 


Vermont 

Virginia 
Washington 

West Virginia 
Wisconsin 
Wyoming 

District of Columbia 


Total or Average 
*Decrease 


184,119 


29,705,220 


Registration 
Receipts and Mis- 
cellaneous Fees 


$4,439,000 
1,143,000 
3,241,000 
24,003,000 
2,603,000 
6,691,000 
1,202,000 
6,196,000 
2,368,000 
2,498,000 
21,430,000 
9,827,000 
11,918,000 
4,537,000 
5,125,000 
4,710,000 
3,865,000 
5,577,000 
6,875,000 
22,085,000 
8,867,000 
2,248,000 
9,638,000 
1,532,000 
2,603,000 
282,000 
2,347,000 
19,271,000 
1,544,000 
52,901,000 
8,855,000 
1,581,000 
25,635,000 
5,584,000 
3,378,000 
38,332,000 
2,790,000 
1,690,000 
1,650,000 
4,233,000 
19,684,000 
1,049,000 
2,410,000 
6,153,000 
4,402,000 
6,162,000 
12,984,000 
597,000 
878,000 


399,613,000 


Increase or De- 
crease in Registra- 
tion, Per Cent 


5.4 
12.3 
5.8 
6.7 
6.7 
8.3 
6.7 
8.1 
7.6 
6.8 
6.6 
5.6 
2.4 
1.5 
8.6 
7.0 
4.9 
2.4 
3.7 
9.6 
5.0 
9.9 
3.2 
4.0 
*0.3 
5.6 
3.0 
5.4 
8.6 
4.4 
4.1 
3.6 
5.6 
2.9 
8.3 
6.9 
5.3 
6.2 
*0.0 
5.1 
5.0 
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"| York City and added to Rodney | 
Chris Boone’s Hearst International Ad- 


Sp an Fr k ‘eg By vertising Service staff, to handle | 
. f bile advertising for the 
insabaugh eae 

8 New York Journal-American and| 
(Continued from Page 1) the other papers represented. 
* * + 
ALWAYS I HAVE been eager, never is out of close touch with y r ’ , y 
to do a story about Charley How-| his business. His is the hand that AND sean S Hard an: N, ; s. 
ard and his accomplishments in| still directs the old ship through | Pope, editor of Automobile! 
the automobile industry, so with-| calm and troubled waters. He is|7T°OPics, @ man for whom ADN’s 
out having met him I am grab-| enabled to do this by having such | editorial staff always has _ re- 
bing this opportunity, although | capable lieutenants as Tuttle and | arded as a foeman worthy of its 
the match race in which his horse | McMillan always closely on the | steel, has been named as the 

Seabiscuit was to have tried to| job : Z ‘ | Automobile Manufacturers Assn’s 

lower the flag of War Admiral COLUMNAR POSTSCRIPTS: New York public relations rep 


has been called off, to convert Another Pau]|#"4_ added to the staff at 366 
|Madison avenue. Another editor 


Howard into copy. An easy job, Pry has gone| 
considering his background and wrong. Rod| turns professional. IN THE WEST, Charles 8S. Howard has been widely known for 
color. Vandivert, who more than 30 years as head of the Howard Automobile Co., Buick 
. ' e . siaveel aa & Kuhn Is Appointed — in California, In the past two years he has gained added 
F OR MANY years the station- cub reporter in CLEVELAND.—L A. Kuhn, with — as — the handicap champion horse, Seabiscuit. Howard 
ery of the Howard Automobile Co. New Brunswick,|a background of 30 years in the|® own wi his two fast-stepping possessions, "Biscuit and the Buick. 
aan = the line, oer po N. J., date de-| storage battery industry, has been ‘ 4 . ane 
tributor of automobiles in e ae leted in order to | 4ppointed export manager of the . ‘ — thie i : . 
world.” To the best of my knowl- conceal his age.| Willard Storage Battery Co. He was Hitler Introduces eh a pe —_ possible 
» ia > ‘ . ro od from sales manager of the I ‘ ayments as r as $2 
— B = ag a — who has been Eade eee ee New $396 Model The a ae, cieeiiie > to tae 
claim. uic was only one year automobile edi- DETROIT.—Reports from Ger- , ré 1g e 
old and still in two-cylinder didies tor of the Chi- - many indicate that Reichsfuehrer ports, will weigh 1,430 pounds, is 
, rg “an- 7 a se a ADN’s Almanac, published once a : ; , ine-in-the- 3i ; 
= a on ag hie 8 on R. Vandivert cago Herald-Ex- year, is considered’ THE reference Adolf Hitler will soon introduce + enna ne -rear conten, wite 
n Since that time 008 ant oi aminer S1iNCe€!/ book wherever automotive informa- in that country a low-priced car | ® 24-horsepower engine, and a 
indies this wa " operations 1932, has been switched to New! tion is desired. to sell at $396 on a time-payment | top speed of 60 miles an hour. 
the company, his books show, has a ir aa : ; a 
handled at wholesale and retail 
approximately 300,00 new Buicks 


with a somewhat staggering retail P 
value of $360,000,000. As one wise- a for es 
cracker says, “Almost enough to 8 oO * 


run the Roosevelt administration 


an entire day.” = 
* ca + i 


THAT AIN’T ALL. In the 33 Ps: “ie 
years’ operation, the Howard out- 
lets have moved something like 


500,000 used cars at retail for a 
total of $260,000,000 cash register 
tinklings. Add the two and you 
get the tidy sum of $620,000,000. 

In Howard’s first year, 85 new 
Buicks were registered in Cali- 
fornia. Last year Buick sales 
reached the new all-time high of 
18,257. That used car and service 
volume held to the forward pace 
is indicated by the fact that in 
Los Angeles alone the Howard or- 
ganization merchandised more 
than $2,000,000 worth of used cars 
and filled upward of 100,000 cus- 
tomer service orders. In the San 
Francisco operations, more than 
40,000 service orders were filled. 

* * * 

THE LATEST available regi- 
stration totals show more than 
140,000 Buicks in California. ‘This 
gives Buick fourth place, ex- 
ceeded only by Ford, Chevrolet 
and Plymouth—after 33 years, 
proving that the business has 
been built on a rock foundation. 
For when Howard first got to go- 
ing, he bumped into the San 
Francisco fire in 1906. Did he 
quit? No. He became a Phoenix 
(not Arizona, you dopes) and 
arose from the ashes. Started 
bringing Buicks from Flint by the 
carload, which caused the critics 
to predict a crash. His reply was 
more carloads, and it is a matter 
of record that in the first 57 days | 
of 1912 he brought in by rail three 
trainloads of 702 Buicks for which, 
with the freight, he wrote out 
record checks for more than 
$1,000,000. 

Such shipments, although less | 
than three weeks’ normal supply 
now, were powerful then when 
California could not muster 100,- 
000 motor cars in the entire state 


and the only paving to run them } Eset 
in th n sections 
ae gee in the downtown sections The Power Gun Outfit 
° for Small Departments 


TODAY THE Howard organiza- 
tion operates in Los Angeles, San H £ " a 
Francisco, Oakland, Berkeley, | ERE’S a real power gun thing needed to do a fast, efficient directly from them, or about 60 
Hollywood, Beverly Hills and Pas- Alemiter designed and built specially job of modern car lubrication. pounds of bulk lubricant may be 


adena, having nine retail sales for the small dealer who has always Equipment includes 100-pound placed in each cabinet container. 


and service establishments and 22 | f ig ek Site ileal « = ; ? 

used car outlets, besides the large elt : at he coment amore & powers power unit complete with 7-ft. hose Other Alemiters available to fit 

distributing division with zone gun! And it’s priced so low that the and control valve; 2 low pressure any requirements. All are sold on 

sotupe oe ie state-wide profit eng, go — — pumps with meters and hose; 4 spe-  Alemite’s convenient ‘Pay-with- 

, ‘ation per day will more than take sais sessahtad , : : 

Of the 900 employes, many are — (Phe y te ae ae cialized guns, and a beautiful compact Profits’ Plan. Ask your Alemite 

veterans with 20 or more years’ care Of the montmy paymeass : maroon and cream cabinet with cast- Jobber for complete details now, and 

service. Harold W. Tuttle, general | ALEMITER 10-A is a complete ers and brackets. Original containers get more of the profitable summer 

—— _ — = > lubrication department in itself — (25-lb. or 50-lb.) may be inserted in travel business ! 

8 ’ nty- . ; ; 2Y * : “ oo ae 7 : 

eighth year in the organization, modern to the minute, with every the cabinet and lubricant pumped kx Slightly bigher west of the Rockies. 


having started at the bottom as a 

youth. Eaton McMillan, general . oom 

manager in San Francisco, has gk ALEMITE 

iis to Aha Siam neruien ined A Division of Stewart-W arner Corporation 
1878 Diversey Parkway, Chicago, III. 


1905 R 
, EG. U.S. PAT. OFF. y 
OFF Stewart-Warner-Alemite Corp’n. of Canada, Ltd. 


yon ae WORLD’S LARGEST MANUFACTURER OF LUBRICATION PRODUCTS Belleville, Ontario 


CHARLEY HOWARD has| 
earned his ease. Although he is| -@= Enjoy Horace Heidt and his Alemite Brigadiers every Tuesday evening, NBC Coast-to-Coast Network. See local papers for time of broadcast. 


away from the coast at times, he | 





By $42, 310 i in 3 Months 


WASHINGTON—A concrete ex- 
ample of what can be done to 
reduce used car stocks, if modern 
methods are employed, is por- 
trayed here at the establishment 
of L. P. Steuart, Inc. (Pontiac). 


On Nov. 1, 1937, F. D. Shaver 
joined the organization as service 
manager. Very quickly Shaver 
transferred the used .car condi- 
tioning that was overcrowding 
customer labor in the large main 
store on “P” street, and set up 
a production line in the 12th St. 
N. E. building, where there was 
very little customer labor and 
even less used car reconditioning. 
Ideas were obtained from a quick 
trip to the Mallon Suburban es- 
tablishment at Irvington, N. J., 
where a modern reconditioning 
plant has been set up. He also 
visited the Pontiac dealership at 
Flint, Mich., and the factory retail 
store at Pontiac. 

Armed with ideas, Shaver then 
put them into action, and by Jan. 
1, 1938, the line was moving and 
used cars were coming off in very 
good shape. The reconditioning 
was organized on a strictly flexible 
basis, doing the things necessary 
to make cars serviceable, attrac- 
tive and salable, with the idea 
of controlling costs, not by cheat- 
ing the work, but by careful 
study, select organization and 
strict supervision. 

C. O. Pond joined the organiza- 
tion in February, 1938, and was 
given full charge of the used car 

department. At that time the used 


Be! 


New rooms and baths, 

new furnishings. 

Everything for 

comfort, Delicious 

meals at popular 
a} prices. 


Rates 
Single, $2.50 to $3.50; 
» double, $3.50 to 
% $6.00; family suites, 
$7.00 up. 

+ Write for free AAA 
road map and folder 
containing handy map 
of downtown Buffalo. 


c. i Miner, Pres. 
140 Nerth St. 
near a, 


The Importance 
of Being NEAREST 


When you stay at The Palace 
Hotel in San Francisco, you 
are nearest to the places you 
will want to visit—the things 
you will want to do. It stands 
where five principal streets 
meet — near business, finan- 
cial, smart shopping, and 
theatre districts. Its courtesy 
and comfort are a tradition 
—modernly interpreted. 


550 |Rooms—each with bath 
SSiggs From $3.50 (single) up 


The 
Partace Hore. 


Market at New Montgomery 
SAN FRANCISCO 


ARCHIBALD H. PRICE, MANAGER 
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Modern Methods Cut Used Car Stocks in Half 
Dollar Volume Reduced 


car inventory was 287 units with 
a dollar value of $94,310. 

With Shaver seeing that the 
cars were coming off the line 
quickly, Pond went into sales ac- 
tion. He first organized his sales 
force and set them up on a very 
fair rate of compensation. The 
commission paid was based as 
follows: 

Five per cent on cars 30 days 
or under; seven per cent on cars 
over 30 days and under 90 days; 
10 per cent on cars over 90 days. 

All used cars were priced with 
a big card on the windshield. Pond 
devised a scheme whereby the 
color of the card denoted the age 
of the car and what commission 
would be paid. A yellow card was 
on the 30-day or under cars, a 
blue card was on the over 30-day 
and under 90-day cars, and a red 
card on the 90-day cars. 

This method of identification of 
the age of the used cars allowed 
the salesman to determine quickly 
what his commission would be, 
and naturally he would take his 
prospect to the car with a red 
price card as that paid him 10 
per cent. 

As mentioned previously, the 
stock of used cars was 287 units 
when Pond took over the sales 
direction in February, and by 
March 1 a net reduction in units 
was effected to the number of 180 
in stock with a dollar value of 
$63,860. 

By April 1 the total number of 
cars on hand stood at 155 units 
with a value of $58,530, and by 
May 1 the unit number was 142 
with a dollar value of $52,000, 
which made a net stock reduction, 
since February, of 145 cars; or, 
a net reduction in dollar volume 
of $42,310. 

The Steuart organization oper- 
ates one large used car store and 
one large lot. It is their intention 
to have the figure to 75 units by 
Oct. 31, and all indications point 
that way at the present rate of 
sales. 


Directors Re-elected 

MILWAUKEE.—All officers of the 
Briggs- Stratton Corp. were re- 
elected at the annual meeting May 
23 and directors voted a 75 cent 
dividend on the common stock pay- 
able June 15 to _ stockholders of 
record June 3. 


Figuves supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., 


Total, 30 States 
for April 
Alabama 
Arizona 


California 


Connecticut 
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THIS IS THE TRIM and upholstery cleaning department of the 


L. P. Steuart, Inc. (Pontiac), 


Washington, 


D. C., which has ma- 


terially reduced its used car stocks through | use of modern methods. 


Fair Transportation 


SAN FRANCISCO —Twenty 
streamlined trains, each with a Ford 
power unit, and three trailers ac- 


commodating 60 passengers, will be 
operated at the 1939 Golden Gate 
International Exposition here by the 
Key System of Oakland. 


| 





and to thous 
For Ten Days 


DEARBORN. — Assembly lines 
at the Ford Motor Co. Rouge plant 
and all but two others of the 
company’s assembly plants shut 
down Friday until June 6, with 19 
days of production scheduled for 
June. 

A year ago at this time, the 
company went on a four-day week 
in order to postpone the summer 
closing-down as long as possible. 


Zone Marker Developed 

YARDVILLE, N. J.—An improved 
mechanical zone marker which en- 
ables a crew of two men to put.down 
miles of even traffic lines a day has 
been developed here. The machine is 
of the air compressor type and is 
equipped with solvent proof Thiokol 
hose through which paint flows down 
to an automatic spraying gun. 


NEW COMMERCIAL CAR REGISTRATIONS 
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WASHINGTON 
of retail financing of new passen- 
ger automobiles showed a de- 
crease of about per cent in 
April as compared with 
1937, and a decrease of 59 per cent 
compared with April, 1936, accord- 
ing to preliminary estimates 
the U. S. department of 
merce. Compared with March, 
1938, there was increase of 
8 per cent. 

Percentages are based on daily 
average figures with each business 
day of the week weighted accord- 
ing to the relative volume of busi- 
ness as determined by experience 
in the trade. Comparison of April, 
1938, with the same month of pre- 
vious years and the percentage 
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March-April Changes—Percentage 


changes from March to April in| 


past years are shown below. 
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April Retail Financing 
Up 8% Over March 


Dollar volume | Comparisons of April, 1938 with | 
Month of Previous 
1938, Was: 


e Same 
Years — April, 
.7% lower than 
1% lower than 
0% lower than 
7% lower than 
1% higher than 
higher than 
lower than 
lower than 
lower than 


April, 
April, 
April, 
April, 
April, 
April, 
April, 
April, 
April, 


8% 
2% 
Change from March: 
April, 1938 8.2 
April, 1937 6.9 
April, 1936 +-24.9 
April, 1935 117.4 
April, 1934 +-37.3 
April, 1933 -54.3 
April, 1932 +-21.4 
April, 1931 +-30.6 
April, 1930 +-24.5 
April, 1929 +-19.9 


1937 
1936 
1935 
1934 
1933 
1932 
1931 
1930 
1929 





Used Car Index 
The average used car 
prices, taken from the Used 
Car Selling Prices chart 
appearing in ADN’s Pink 
Sheet weekly, shows the 
following for weeks ended: 
High Low 
May 7.........$553 $497 
May 14 538 485 
The average prices cover 
all makes and models, from 
all cities listed in ADN’s 
chart. 


Estimates are based upon fig- 
ures reported to the bureau of the 
census by a sample group of large 
finance companies. The dollar vol- 
ume of these organizations repre- 
sents over three-fourths 
automobile finance business writ- 


ten by all finance companies re-| 


porting to the bureau of the cen- 
sus, the bureau points out. 
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Passenger Car Registrations 
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} 
| Chevrolet 


| Plymouth 
Buick . 
Dodge 
Pontiac 
Oldsmobile .. 
Packard 

| Chrysler 

| Hudson 


Studebaker 
eee 

| Cad.-LaSalle 

| Lincoln 

Willys 

Graham 
Hupp 

| Pierce-Arrow 





Miscellaneous . 


Apr. 

April Pos. 
41,080 | 
31,725 | 
24,104 | 
14,877 | 
9,794 | 
9,130 | 
8,199 | 
4,649 | 
4,392 9 | 
3,558 | 
3,307 | 
2,915 | 
2,907 | 
2,465 | 
1,421 | 
1,041 
369 


166,175 


Despite gains | 
at Packard,| 
Studebaker 
and Bantam, 
car and truck 
production 
showed a slight 
decline this 
week to 52,256 
units as com- 
pared with a 
revised total 
of 53,581 last 
week and 130,- 
890 a year ago. 
General Mo- 
tors group 
total took a 
slight dip to 
18,333 units 
this week, 
while Ford 
held firm. 
Chrysler di- 
visions also 
showed a slight 
drop from the} 
previous week. 
Packard’s _ 1,- 
200 projection 
continued to 
lead the inde- 
pendent pro- 
ducers. 





41 STATES FOR APRIL, 1938-1937 


Complete cumulative figures appear each week until all 48 states are shown. 
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"37 


3403 
7872 
1988 
570 
38] 31725 
749 
38 | 132084 
298619) 


a)2n 


50 


WS LS et | | Cr OO) 
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369 
1483 
1766 
4665 


1421 
2548 
6067| 138151] 
8533| 307152] 


16 395 


716 

148 

588 

2907 
7437 
11048 

| 23480} 


807 
1759 
242 
815 
4649 
11409 
16177) 
34866| 


4 


115 


362 


139 
333 
63 


728 


22600 
35823 
10006 


27215 





1041 

5324 

4722 
16565} 


166175 
331274 
613530 
1190746 


Three Months, Plus 41 States for April 


Unit 

Loss 
94,064 
166,535 
81,132 
8,049 
53,787 
34,224 
30,956 
18,689 
12,577 
19,262 
11,404 
13,719 
12,432 
4,858 
2,466 
11,843 
2,899 
(362) 
107 
575 


577,216 


1937 
1937 Pos. 


243,495 2 
298,619 1 
161,120 3 
7 
4 
5 


1938 

1938 Pos. 
151,431 
132,084 
79,988 
50,674 
34,890 
32,377 
29,990 
16,177 
16,088 
13,585 

12,243 | 

11,267 
11,048 
8,241 
6,067 
4,722 
1,766 
362 
12 
518 


58,723 
88,677 
66,601 { 
60,946 
34,866 
28,665 
32,847 
23,647 
24,986 
23,480 
13,099 
8,533 
16,565 
4,665 
119 
1,093 


613,530 1,190,746 


‘ADN Production New Plan Set Up 


Estimate 


ForCATA Annual 
Meeting June 13 


CHICAGO.—Announcement this 
week that the annual meeting of 
the Chicago Automobile Trade 
Assn. will be held June 13, re- 
vealed that the session will be 
along sharply different lines from 
past affairs. 

H. T. Hollingshead, president, 
made known that the meeting 
will be combined with a luncheon 
instead of a dinner. Furthermore, 
he said, the familiar entertain- 
ment and floor show feature of 
the program is to be dispensed 
with. 

The order of business will in- 
clude the election of directors to 
succeed those whose terms expire 
this year, along with the render- 
ing of reports on CATA activities 
during the past 12 months. An 
outline of the association plans 
for the coming year will also be 
presented. 


_ ADN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 


haw \95A 


.. « HARBOR 
HEADACHES 


BANISHED BY ALCO-SULZER 
DIESEL-POWERED TUG 


First Sulzer type marine Diesel 
engine from the Diesel division 
of the American Locomotive 
Company has the distinction of 
powering the most powerful tug- 
boat in New York harbor. This 
Alco-Sulzer engine operates on 
the two-cycle principle. Its spe- 
cific weight of 78 pounds per 
brake horse power is low for a 
heavy-duty marine engine. It 
delivers 1350 h.p. at 250 r.p.m. 
To assure trouble-free operation 
in harbor and coastwise service, 
many parts are made of Nickel 
cast iron. Prominent among these 
parts are—air pump piston and 
cylinders, bodies and other frame 
parts of the individual fuel pumps, 
bodies and air chambers of re- 
ciprocating pumps. Nickel cast 
iron has great versatility in pro- 
viding unusual resistance to wear, 
excellent ma- 
chinability and 
resistance to cor- 
rosion. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, HY. 
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104 Technical Reports Set 
For ASTM Annual Conclave 


Torsion Test,” is one on which 
there is a conspicuous lack of in- 
formation in the technical liter- 
ature, He will describe a specially 
built torsion machine and discuss 
results obtained at Harvard. 


Doctor White’s address and the 
award of honorary memberships 
are part of the formal opening 
session on Tuesday morning, 
June 28. Committee meetings will 
be in progress all day Monday, 
and throughout the week. 

The first of the two sessions 
devoted to the symposium on im- 
pact testing, with a number of 
interesting technical papers, is to 
be on Tuesday afternoon, running 
concurrently with the session on 
water. The first impact session 
covers basic theory and present- 
day uses—the evening session will 
involve impact tests on welded 
specimens and a summary. 

Five technical papers and a re- 


ATLANTIC CITY.—J1n the 17 
formal sessions of the forty-first 
annual meeting of the American 
Society for Testing Materials to 
be held at Chalfonte-Haddon Hall 
here June 27-July 1, there will be 
presented 104 technical papers 
and reports covering important 
topics on a large number of 
engineering materials. 

Dr. A. E. White, ASTM presi- 
dent, in his annual address, will 
discuss “Industrial Research.” For 
many years director of the de- 
partment of engineering research, 
University of Michigan, he plans 
to consider various questions af- 
fecting research in company 
laboratories and also in the uni- 
versity and related fields. 

Dr. Albert Sauveur, metal- 
lurgical engineer and _ professor 
emeritus, Harvard university, will 
deliver. the Thirteenth Edgar 
Marburg lecture. His topic, “The 


NOW! LIGHT HAULERS 
GET 100 MACK VALUE 


A Mack under $1,000! A Mack of 12,000 Ibs. 
gross* weight! No wonder light-weight truck 
operators are acclaiming this the truck buy of 
the century. For here’s a thoroughbred Mack 
with base price of $985.00 for standard chas- 
sis, f.0.b. factory. Today every 
hauler, large or small, can cash in 
on the qualities which have made 
Mack the world-famous leader in 
the heavy-duty field ... brute stam- 


MACK TRUCKS, 


port make up the session on 
radiography Wednesday morning. 
| Two sessions on concrete and ce- 
ment are provided, one on Wed- 
morning, with three 
papers and the report of 
C-9, which has three 
appended; the other, 
Wednesday evening, with three 
reports and four papers. 
Two papers appended to 
report of Committee E-4 on 
metallography will cover’ the 
plastics mounting of specimens 
and examining metals in polarized 
light. A discussion of methods of 
testing thermometers is to be a 


| nesday 
formal 
Committee 
papers 


the 


part of the report on methods of | 
These are included in the | Stuart 
seventh session on Wednesday | of Miami 
| will 


testing. 


afternoon. 

In addition to the cement and} 
concrete session Wednesday eve- 
ning, there is a particularly 
teresting one on effect of 
perature and fatigue of metals. 
The report of the joint research 
committee on effect of tem- 
perature has four appended 
papers, and there are five formal 
papers, plus the report on fatigue 
of metals. 


Part of fleet of 14 Model EE Macks re- 


in- | 
tem- | 


the 


th Dimension 


The News of Automotive Advertising 


my 


Merger 

Hall, Ine., Miami 
merged this wvek 
with Brooke, Smith & French, 
Inc., New York and Detroit. 

Offices will be retained by Hor- 
ace E. Loomis, president, and C. 
Hall, v.-p. and treasurer 
agency, but hatracks 
be moved to Chicago and 
New York. 

Among accounts handled by 
Brooke, Smith & French are Hud- 
son Motors, Timken and Bendix 
Home Laundry. 


Loomis & 
agency, was 


Execs 

Thurman W. Arnold, first asst. 
attorney-general, and Donald R. 
Richberg, ex-NRA administrator, 


ener: 


cently daltrneed ig Byes Park Brewing 


ina— utmost dependability —and bedrock op- 


erating economy. 


There are two other new Macks, rated at 
14,000 to 16,000 lbs. gross* for the intermediate- 


capacity hauler. 


The tremendous growing de- 
mand for these new models makes 
available several new Mack deal- 
erships.: Write or wire now for de- 
tails of this great opportunity! 


*Includes chassis, body and pay-load. 


INC., NEW YORK, N. Y. 





| single 


| methods, 
* | changes. 
| published by 


Lee 
Detroit, appointed art director of 


| Parent’s Magazine, 
| week as promotion manager.... 





Pete Wembhoff 


will address the general luncheon 
of the Advertising Federation of 
America’s 34th annual powwow in 
Hotel Statler in Detroit, June 15 

Arnold will give his views on 
monopoly before automotive 
execs, including M. E. Coyle, 

g. m. Chevrolet; Paul G. Hoff- 
man, prez Studebaker; D. S. 
Eddine, g. m, of Plymouth; 
Nicholas Dreystadt, g. m. of 
Cadillac; C. L. McCuen, g. m. 
of Oldsmobile. 

William J. Cameron, of Ford, 
will talk before joint luncheon of 
AFA and Newspaper Advertising 
Executives Assn. on June 14. 

Other speakers. will include 
J. W. Fraser, v.-p. Chrysler; Rob- 
ert Crooker, v.-p. Campbell- 
Ewald; Col. LeRoy Herron, of 
Washington Star, pres. of assn. 


| Habits 


sound film, “Okay, 
Mr. Allison,” dramatizing buying 
habits of American car owners 
and showing promotional plans 
for developing lubrication volume, 
is being shown distributors by 
Alemite division of Stewart- 


Four-reel 


Warner. 


Flicker, penned by Fred R. 
Cross, Stewart-Warner’s adrector, 
will be shown by C. A. Fine, Ale- 
mite salesmanager, and his assist- 
ant, L. A. Ballard, at distributor 
conferences in New York, Atlanta, 
Chicago, Dallas and San Fran- 
cisco before putting prints in 
hands of salesmen for dealer 
showings. 


| Sheets 


Plugging “Safti-Flight” and 
four other tire lines, adcopy is 
being released to 141 news- 
papers this week by Fisk Tire 
Co. 

Theme of copy is “mileage at 
your price and safety at any 
price.” 


Control 


Informal copy control commit- 


| tee, to suggest changes in adcopy, 


has been formed by leading mag 


| publishers, marking first time all 


have united for 
according to W. 
of MacFadden 


leading mags 
purpose, 
Durand, 


Cc. W. 


| Publications. 


Crowell, Curtis, Hearst, Faw- 
cett, MacFadden, Modern, Par- 
ents Magazine, Street & Smith, 
Conde Nast and the New Yorker 
are among mags co-operating. 
Other publishers are expected to 
join committee soon. 


Importance of keeping copy 


| clean in view of Wheeler-Lea Act 
| is chief 
| ef the 


continuance 
committee, according to 
Durand. Mags have decided if 
copy violates good taste and fair 
they'll all suggest 


reason for 


| Chatter 


Co-operative Tractor Catalog, 
Implement & 
Tractor, just off the press.... 
Sidney A. Wells, formerly with 
Anderson Advertising Co., 


McCann-Erickson’s Chicago office. 
._Elmer L. Sylvester, ex of 
Nash-Kelvinator Corp., named 


| midwester admanager for Forbes 
| mag with hatrack in Detroit.... 


Arthur Stein, previously with 


joins News- 


Aldis P. Butler, formerly with 
Good Housekeeping, joins staff at 
Clapp & Poliak, Inc., exposition 
managers. 





@A Fresh Viewpoint may be 
the solution of your de- 
sign probiems. 


vhompson 





NY Ces Dollars } 
for Dealers! 


_ Truck. Leas Pee Trade. 


Fie ordeal Section of 


The National reg of America’s Ls fie erat 


H 


Devoted to 
‘the Making 
Rete ULtt 4 
ry aa | Ge 


BUSES and. 
a Lens 


ates Changed For National Truck Show 
Chevrolet, Dodge, Ford, Mack Offer New COE’s 


Truekin’ 


ee 
t’s in the Record 
Oil Industry Need 
Pelley Rail Lobby 
ATA to Show 
———— 
by 
Sack Weed 


HILE PRACTICALLY EVERY 
truck man that I know who 

has helped fight unfavorable truck 
legisation in the various states, 


has consistently thought that rail- | 


road lobbying was behind a large figures, truck manufacturers have 


Share of it, the first direct evi- 
dence I have seen to support this 


feeling is incorporated in the re-| 


marks of Rep. Francis D. Culkin, 
made in the House of Representa- 
tives on May 16, 1938. His speech 
is recorded in the Congressional 
Record for all to read—and it 
should be read by every man en- 
gaged in the making, selling or 
using of motor trucks, trailers and 
buses. 


MAYBE I CAN BE accused of 
being a little rabid on the need 
for an all - automotive - industry 
move toward getting legislation on 
a uniform basis, of fighting exces- 
sive taxation on trucks, on fight- 
ing state port of entry laws and 
fighting against a universal appli- 
cation of a truck grade ability 
ruling. Many manufacturing firms 
are continually donating sums of 
money and loaning man-power to 
state trucking associations to stop 
some unfavorable measure from 
becoming a law in this state and 
that. And I feel that much of this 
expense could be saved. 


CONTINUALLY PLUGGING 
legislative holes in every one of 
the 48 states is not only expensive 
but so futile, when we stop to 
consider that one out of every 
seven men gainfully employed in 
these United States are in some 
branch of this industry of ours. If 
the car and truck dealers, the tire 
merchants and the gasoline dis- 
pensers, in each state, all of whom 
derive some profit from the sale 
of trucks and are hurt by their 
lack of sale, would only join with 


the organized truck owners, their | 
voting power alone would protect | 


their interests. 


WHEN ONE READS in the 
Congressional Record such a re- 
mark as “It will show that there 
is no phase of national transpor- 
tation that isn’t interfered with 
by the extremely pernicious and 
active Pelley lobby. Appointments 
to the committees of the House, 
appointments to the Interstate 
Commerce Commission and other 
regulatory bodies were attempted 
to be dictated by the Pelley 
lobby,” it seems to me that it is 
time this industry starts finding 
out which unfavorable truck legis- 
lation is dictated by designing 

(Continued on Page 21, Col. 1) 





| this 


| chairman. 





Diveo Announces 


1,500-Pound Point 


All New Designs Built 
To Meet Demand for 


Greater Capacity 


DETROIT. —In spite of 
the fact that truck registra- 
tions for the first quarter of 
year are down ap- 


proximately 35 per cent, as 
compared with last year’s record 


not let up in their desire to give 
the haulers of the nation the type 
of vehicle which best meets their 
needs. This is evidenced by the 
announcement in this issue of 
four new COE lines and a new 
door-to-door delivery unit. 

Ford leads off the announcement 
list with additional new mode's in 
COE Ford-built one and one-half 
ton jobs. These new models are 
built in two wheelbases, 101 and 
134 inches. These are the first 
Ford Standard COE iobs to be 
offered the hauling public 

Chevrolet, also a newcomer to 
the COE design, announces this 
type vehicle in the ton and one- 
half size, but made from standard 
truck chassis and in three differ- 
ent wheelbases and converted to 
COE design by the Montpelier 
Body Co., of Montpelier, O. The 
models will be sold through the 
Chevrolet dealer body, and all 
major parts are standard Chev- 
rolet units. 

Dodge announces new COE 
models in both the ton and a half 
and two-ton sizes and in three 


(Continued on Page 16, Col, 3) 


Truck Conclave 
To Study Taxes, 
Interstate Pacts 


CHICAGO.—Reciprocal trucking 
laws among midwest states and 
the tax situation will feature the 
eighth annual meeting of the 
Central Motor Freight Assn. here 
at the Stevens hotel next Wednes- 
day, according to the detailed 
program of the convention re- 
leased by Chester 


The business sessions will 
followed by a banquet in 
evening. 

Ted V. Rodgers, president of 
the American Trucking Assns., 
will be the principal speaker at 
the meeting. 

Delegates 


the 


to the convention 


from throughout the middle west | 
will discuss the reciprocal truck- | 


ing agreements covering such 
states as Illinois, Michigan, In- 
diana and Ohio, as well as pro- 
posals for extending the arrange- 
ment to Wisconsin. 


Delivery Model : 





G. Moore, | 


be, 





i 


A 
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It’s Your Battle! 


ISCLOSURES of the Wheeler committee show that 
the propaganda machines of the railroads are now 
fully in action, and they are supporting an army of lobby- 
according to Rep. 


ists and propagandists,” 


An 
Editorial 


Francis D. | 


Culkin of New York, page 9168 of the Congressional Rec- 


ord—Appendix (May 16, 1938). 
“The Association of American Railroads are now spend- 


ing $3,000,000 a year,’ 


’ Culkin said. “It created the nation- 


wide lobby machine exposed by Labor (a magazine) in 


1935 which assigned states, counties, senators and repre- 
sentatives to particular railroads and rail officials.” 
page 9169, the same record closes with the warning: “The 


On 


members of the House should steel themselves against the | 


influence of this vast, far-flung lobby, whose only purpose 


is to increase the cost of transportation and ultimately 


secure for itself a monopoly in that field.” 
If Rep. Culkin feels the adverse effects of this rail lobby 
and propaganda machine are so vital to the welfare of the 


nation that he appeals to the lawmakers to steel them- 
selves against its monopolistic design, what should the 


automotive industry think when it is believed by many | 
that rail lobbying is responsible for much anti- truck legis- | 


lation ? 


Can this vast industry, giving sustenance to one| 


out of every seven people, afford to stand idly by and see 
this lobbying machine ruin much of its truck business, put | 
legislative hurdles in the path of a considerable proportion 
of its customers and make it more costly to operate its | 


vehicles? 


Can the dealer associations take the stand that the | 
dealers are not interested; can the bus operators say that | 
because they don’t operate trucks they are not interested; | 


can the makers of vehicles, 


rubber and fuel continue to 


ignore such a united front opposition to their interests? 


Votes talk louder and with more emphasis to lawmakers | 


than lip service. 


If it takes fire to fight fire, then isn’t it time that the | 
automotive industry as an industry unite to get universal | 
truck legislation in every state, fight port of entry laws | 
that make state lines barriers to free commerce, get) 
equality in the matter of taxation? 

Perhaps if the industry presented a united front to 
fight lobbying and propaganda that promotes this adverse 
legislation, such an organization or group of organizations | 
working as one solidified unit might even do something 
about stopping the diversion to general funds and political 
grab bags of some $170,000,000 of the funds collected | 
| each yee to build and maintain our highways. 


Congress Adds 


To Federal Road Send 


By William Ullman 

‘taff Correspondent, ADN 
WASHINGTON.—Senate and 
house conferees late this week 
agreed to increase federal - aid 
funds for highway improvement. 


After long wrangling in the ef- 


|fort to compose differences be- 


tween the bills passed by the re- 
spective chambers, $30,000,000 was 
added to the amounts the govern- 
ment will contribute to the states 
for road building in the fiscal 
years 1940 and 1941. The legisla- 


$30, 000, 000 


| 1940, the total provided for pri- 
mary roads was jumped from, 
$75,000,000 to $100,000,000. For | 
secondary roads, in both 1940 and | 
1941, the amount was increased | 
from $10,000,000 to $15,000,000. 


| the 


| ufacturers Assn.; 


| ing 





The conferees struck from the 
legislation a _ provision which | 
would have required the secretary | 
of agriculture, under whose com- | 
mand the bureau of public roads | 
functions, to fix standards of road 
design in co-operation with state | 
highway departments. An effort | 


Event Will Run 
Concurrent With 


Palace Car Show 


Switch to Nov. 11-17 Seen 
As Benefit to All 


Interested Parties 


NEW YORK.—Dates ‘of 
operation of the fifth an- 
nual National Motor Truck 
Show, formerly scheduled to 


run Nov. 9-15, have been set 


with those of 
Auto- 


ahead to coincide 
New York National 
mobile Show, Nov. 11-17. 

The change was effected through 
the efforts of a committee ap- 
pointed to co-ordinate the activi- 
ties of both affairs, consisting of 
members of the Automobile Man- 
Saunders Jones, 
D. C. Fenner, 
George Kuhl- 


of the White Co.; 
Mack Truck Co.; 
man, Heil Co.; John Creamer, 
Wheels, Inc., and J. F. Win- 
chester, president, National Motor 
Truck Show, Inc. 

The original dates for the truck 
show had been set last year prior 
to the selection of the National 
| Automobile Show dates, which 
| were recently established, and, for 
the best interests of the industry, 
it was decided to advance the 
dates of the motor truck show to 
coincide with the automobile 
| show, thereby providing an op- 
portunity for all those interested 
in both passenger cars and com- 
mercial motor vehicles to visit 
| both of these exhibitions during 
| the same week. 


‘2 Truck Makers 


Show Sales Gains 


In Nine States 


DETROIT—While truck regis- 
trations for the first quarter of 
1938 are running approximately 65 
per cent of sales recorded in the 
same period last year, this show- 
is being made against the 
all-time peak sales year of the 
industry. Only three states, Ken- 
tucky and the Dakotas are show- 
ing a gain in registrations. 

While practically all of the lead- 
ing truck manufacturers. are 
showing registrations which com- 
pare favorably to the percentage 
Standing of the industry as a 
whole, two of the leading manu- 
facturers are showing registra- 
tions for the first quarter of ap- 
proximately 82 per cent of last 
year. While the total industry 
registrations only show three 
states equal or above last year, 
|each of these companies is show- 
| ing increased registrations in nine 
states, the greater proportion of 
which are west of the Mississippi. 

Registrations for the quarter 
continue to show that by far the 


tion now goes to the White House.|to increase the penalty against | great majority of the sales are 


For the year ending June 30, 





(Continued on Page 17, Col. 1) 


being made to the one-two buyers. 





TWO RADICALLY NEW TYPES of units announced by Divco 
a Divco nine-foot 
(Model UL), marking this company’s entry into the general point- 
delivery field. Second from top, showing loading space available in the 
Third from top, the new Ford cab-over-engine 
dump truck of 1% cubic yard capacity on 101-inch wheelbase chassis. 
Bottom photo shows the easy accessibility of the new Ford unit. 


and Ford. Top _ photo, 


new step-in body. 


NewS pecifications Listed 
For W. Va. School Buses 


CHARLESTON, W. Va.—West 
Virginia's new school bus speci- 
fications, issued May 16, stipulate 
that all buses purchased or placed 
in operation in the state after 
June 30, 1938, shall conform to the 
new law. The approved specifica- 
tions differ in certain respects 
from those furnished for the Na- 
tional 1938 School Bus Specifica- 
tion table, which appeared in the 
Mar. 26 issue of ADN. 

The approved specifications call 
for: 

A chassis weight per pupil of 
85 pounds; two-thirds of the body 
weight to be ahead of the rear 
axle; governor set at 35 miles per 
hour; frame, one-piece, straight, 
with no splice; exhaust three 
inches back of body; brakes, in- 
dependent, hand and foot four- 
wheel, adequate to stop within 
specified distances; bus type 
springs; water heater of specified 
capacity; body material, steel; 
seating position, 
ter with longitudinal seats 
sides permitted; seating space per 
passenger, 12 inches for grade 





front facing cen- | 
on | 
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Mhevrolet, Dodge, Ford, Mack Offer New COE’s 


—¢ 


| 133, 


| both these models are 


| COE jobs, 
| merchandised 


Diveo Announces| 


1.500-Pound Point 
Deli very 


Model 


(Continued from Page 15) 


wheelbases for the ton and a half 
and four wheelbases for the two- 
ton model. The ton and a half 
wheelbases are 108, 133 and 159. 
The two-ton wheelbases are 
159 and 177 inches. 
The cab-over-engine units for 
into the standard Dodge trucks 
by the Montpelier Body Co., and, 
as in the case with the Chevrolet 
these models will 
by the 


| Dodge dealer body. 


Divco Announces 


New Delivery Unit 
| DETROIT.—The Divco-Twin | 


Truck Co., 


manufacturers of door- 


© - 


108, | 


also built | 


be | 
regular | 


| * | 
to-docr route delivery trucks, has | 


| This 


to the 
a 


new model 
Model UL, 


added a 


is 


| panel body vehicle especially de- 


low-cost delivery 
laundries, dry cleaners, wholesale 
bakeries, florists, department 
stores and parcel delivery. 

The smaller Model U is widely 
used by dairy fleet owners. 
Model 
said to 


signed for 


idle seven hours on one 


gallon of gasoline. 


|from either 


| sides. 


vehicles can be driven 
standing or sitting 
position, and have a wide, low- 
through-aisle with doors on both 
These and other features 


These 


|are said to eliminate driver 
| fatigue. 


|} with April 


increased sales, 
largest 


Divco reports 
being the 


month in the company’s history. 


Mack to Add 


| Six COE Units 


panel delivery body 


and 14 inches for high school stu- 
dents. 

Maximum capacity of any bus 
not to exceed 840 inches seating | 
space; inside minimum body} 
height, 65 inches; aisle width, 12 | 
inches; front door, folding; 
emergency door, center rear only; | 





window guards of metal or shat- | 
terproof glass; adequate indirect 
ventilation with no vents in roof; 
color is specified; sign letters, five 
inches in height; sedans and sta- 
tion wagons can be used if speci- | 
fications meet standards set by 
state superintendent of free 
schools. 


Gives Plant Views 

INDIANAPOLIS.—Latest issue of 
Marmon-Herrington All-Wheel Drive 
News, just off the press, gives views 
of the new Marmon - Herrington | 
plant as well a showing of Mar- 
mon-Herrington All-Wheel-Drive ve- 
hic les. 


as 


For news of the men who make 
news in the automotive world, read 


| production of six new 


| board fitted with clock-type 
| struments. 





Chris Sinsabaugh’s authoritative 
“Sparks” column. 


LONG ISLAND CITY, N. Y. 
Mack ‘Trucks, Inc., announces 
cab-over- 
engine models rated at from 
12,000 to 23,000 pounds gross. Cor- 


responding with the light-capac- | 


ity models EE, EF and EG, and 
the intermediate capacity models 
EH, EM and EQ, these six new 


| cab-over-engine trucks are desig- 


nated respectively as the EEU, 
EFU, EGU, EHU, EMU and EQU. 

Together with the models EC, 
EB, CH and CJ, these new trucks 
now provide Mack with 10 truck 
models of this type. 

Each one of these six new mod- 
els is characterized by attractive- 
ly streamlined lines. Of all-metal 
construction, the cabs have been 
designed with an eye to safety 
as well as comfort. They are 
equipped with safety 
throughout and have a domelight 
and an attractive’ instrument 
in- 


The easily accessible engine is 
set forward within the _ cab, 
mounted conveniently low, and is 
covered by an insulated sheet 


| steel housing which is easily re- 
| movable. To give the operator of 


the vehicle the maximum room 
in driving, the engine is also 
mounted at a slight angle, thereby 
insuring ample foot room. 

The chassis of these six new 
cab-over-engine trucks accommo- 
date standard body lengths on 
wheelbases averaging 32 inches 
shorter than corresponding con- 
ventional models. Turning radii 
and over-all lengths are, there- 
fore, correspondingly decreased. 


| Due to the cab-over-engine con- 


struction, the gross vehicle weight 
distribution of one-third on the 
front and two-thirds on the rear 
has been accomplished. 

All six models are powered by 
six-cylinder engines. Drive on all 
six models is from a dry, single 
plate clutch. 


glass | 


line. | 
nine-foot | 


for | 


The | 
UM and UD engines are | 


| 





INTEREST IN CAB-OVER-ENGINE 


design is evidenced by 


entry into this field of Chevrolet and Dodge. Top photo shows one of 
the several body types available in the Chevrolet-Montpelier COE 


models just announced. 


Unit available on three wheelbase-length 


chassis of 1'4-ton Chevrolet truck. Second from top, the new COE 


2-ton Dodge chassis built by Montpelier. 
the new EFU Mack COE 


lengths. Third trom top, 


Available in four wheelbase 
rated at 14,000 


pounds gross, one of six new COE Mack models. Bottom, the new EG 
conventional Mack rated at 16,000 pounds ‘&ross. 


New Cab-Over- Engine Balk. 
Is Announced by Dodge 


DETROIT.—A new cab-over- 
engine for Dodge 1% 
chassis, 
D. Burke, 
Dodge division of Chrysler Corp. 
The cab-over-engine is being 
built by Montpelier Mfg. Co. 
Featuring maximum accessibil- 
ity, increased loading space and 
streamline appearance, these 
trucks are available in wheelbase 
lengths as follows: 1% “ton. line 
108, 133 and 159 inches; 2-ton 
108, 133, 159 and 177 inches. 
Special emphasis has been 
placed on driver comfort and gen- 
eral accessibility, according 


fully exposing the engine for ad- 
justment work, a wide running 


board making it easy to step in| ‘od 
| auxiliary 


and out of the cab, and the gear- 
shift lever conveniently 


beside the driver are three im- 


portant improvements. Ventilators | 
in- 


are easily operated from the 
terior of the cab. 

In this cab-over-engine in both 
the 1% and 2-ton Dodge chassis, 


and 2-ton | 
is announced by Joseph | 
director of truck sales, | 


| heavy duty 
| bumper, 





to | 
Burke. An insulated, hinged hood, | 


located | 





approximately 28 inches of addi- 
tional loading space is provided 
without increased wheelbase 
length. Dimension from front 
bumper to center line of front 
axle is 30 inches and 47 inches 


|from front axle to back of cab. 
| Cab-to-axle 


dimensions are 61 
inches on the 108-inch wheelbase, 
86 inches on the 133-inch wheel- 


| base and 112 inches on the 159- 
| inch wheelbase. 


Additional features are special 
channel-type front 
18-gallon gasoline tank 
mounted outboard on right hand 
side back of cab, heavy duty front 
axle with large spindles and bear- 
ings, spring equipment and larger 
capacity radiator core. Vacuum 
suspended booster brakes and 
springs are standard 
equipment on the 2-ton and avail- 
able as extra equipment on the 
1%-ton chassis. 

ADN’s Almanac, ubithed once a 
year, is considered THE reference 
book wherever automotive informa- 
tion is desired. 





Congress Adds $30,000,000 to U.S. Road F and 


Total for Primary 


Increased to $100,000, 000 


(Continued fr 


states diverting motor vehicle tax 
revenues to non-highway purposes 
also failed. 

In the meantime, important | 
steps were taken here toward 
construction of a $200,000,000 high- | 
speed highway linking New York 
City and Washington. Congres- | 
sional leaders, meeting with the | 
chief highway engineers of New| 
Jersey, Pennsylvania, Delaware | 
and Maryland, indorsed the proj- | 
ect which would create one of the 
most important superhighways in | 
the country. 

Representative Drew, of Penn-| 
sylvania, has already introduced | 
legislation clearing the way for | 
those states to proceed on a co-| 
operative basis. His plan is for 
each to construct its own link in | 
the express highway, the work | 
financed by bond issues and WPA 
funds. The investment, he says, | 
can be made self-liquidating un- 
der a toll system and the con- 
demnation and resale of land | 
fringing the route. 


Drew cites a Pocnevieante| 
statute under which a $65, 000, 000 | 


Spiller Named 
Timken-Detroit 
Sales Engineer 





DETROIT—W. R. Spiller has 
become affiliated with the Tim- 
ken-Detroit Axle Co. in the ca- 
pacity of sales engineer. Prior to 
accepting this appointment, Spil- 
ler was chief engineer of the 
White Motor Co., Cleveland. 

During his 15 years’ service with | 
the White company, Spiller began | 
as technical apprentice and con- 
tinued as laboratory engineer, as- | 
sistant research engineer and 
truck engineer, later being ad- 
vanced to the chief engineer post. 

Augmentation of the Timken 
engineering staff at this time is 
warranted by the favorable out- 
look in the truck, bus and trailer 
industries, according to Walter F. 
Rockwell, vice-president of the 
Timken company. 


Smith Contrasts 
Phases of Safety 


DETROIT—Don B. Smith, gen- 
eral manager, Michigan Trucking 
Assoc., speaking for the trucking 
industry, called attention to the 
contrasting nature of industrial | 
safety and highway safety work, 
at the Michigan State-Wide Safety | 
Conference here last week. | 

“Safety in factories is frequently 
obtained by providing guards for 
machines, elimination of waste | 
and debris and other such con- | 





trollable factors,” Smith said. 
“Highway safety, on the contrary, | 
is largely uncontrollable on the! 
part of management, because once | 
a truck leaves the terminal it is| 
exposed to the dangers of highway | 
travel.” 


Stating that there were 150,000 
trucks registered in Michigan, | 
approximately 30,000 of whith are | 
operated by for-hire carriers and | 
20,000 compose the large private 
fleets, Smith called attention to} 
the fact that the remaining 100,000 
are not subject to any regulation 
and have no supervision. Their | 
actions can be controlled only | 
through education, he asserted. 


Demand for poo 


Trailers Is Noted | 


ELKHART, Ind.—Larger and| 
more completely equipped trailers | 
are rapidly supplanting the} 
smaller and less convenient 
coaches which marked the incep- | 
tion of the industry, according to | 
Wilbur J. Schult, president of | 
Schult Trailers, Inc. 


, superhighway has been projected 
there, 


| state officials. 


'American business and 
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Roads | 


Giant Fleet Holds 
Odd Distinction 


DETROIT.—tThe least 
traveled trucks in the world 
make up a fleet of new 
GMC Streamliners recently 
put into service across the 
country for the rapid re- 
fueling of giant TWA Sky- 
liners. The trucks, capable 
of pumping 350 gallons of 
gasoline per minute, refuel 
the big transport planes in 
one-third the time formerly 
required, without condensa- 
tion and with a minimum 
of danger. 

Each of the trucks travels 
only about 1,200 miles a 
year, making daily trips 
from airport bulk tanks to 
the ships as they land at 
TWA stations. 
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conferring 
neers agreed to investigate 
possibilities of duplicating 
law in their own states. 

A committee of house members 
| will be appointed to develop and 
co-ordinate plans with various | 
Drew has already 
had a satisfactory conference with 
Aubrey Williams, deputy WPA 
administrator, on the possibility 
of using relief funds, and Presi- 
dent Roosevelt is said to be favor- 
able to the project which would 
greatly speed up and enlarge 
motor travel between the nation’s 
biggest city and the national 
capital. 


engi- 
the 
this 


and the 


Service Station 


Designed 


For Trucks (¢ pens in Conn. 


MIANUS, Conn.—A service sta- 
tion planned especially for trucks, 
with a hotel for drivers and a 
unique “signal service” for fleet 
owners, the first of its kind in 
the east, has just been opened 
here by Mayflower Stations, Inc. 
Located on the Boston Post Road 
at the Mianus river, 30 miles 
east of New York, its 24-hour 
program of service is designed 
for men as well as motors. - 

Drivers will be able to rest and 
relax at the station’s hotel, which 
is a 150-year-old Colonial house 
completely modernized and com- 
fortably furnished. Sleeping quar- 
ters, showers and a recreation 
room have been provided. Home- 


riage a ilocean POWER 


cooked food at reasonable prices 
will be served. 

Mayflower Stations, Inc. serves 
Westchester and southern Con- 
necticut as dealer for Mobilgas 
and Mobiloil and other products 
of the Socony-Vacuum Oil Co, 

Fleet owners and operators will 
be particularly interested in the 
“Mayflower Signal Service,” which 
will enable a driver’s home or 
branch office to get in touch with 
him as he passes on his regular 
hauls through Westchester and 
southern Connecticut. 

ADN’s Washington bureau supplies 
readers with all important happen- 
ings in the nation’s capital, affecting 
the automotive and allied industries. 


CHEVROLET TRUCKS 


For EFFICIENCY 


are important — but after all, 


Special mechanical advantages 


there can be but one reason why Chevrolet trucks are ahead of all other 


makes in 1938 registrations. That one 


industrv regard Chevrolet’s 


paramount reason is, obviously, that 


greatest value they can get for their money. 


CHEVROLET MOTOR DIVISION, General Motors Sales Corporation, DETROIT, 


1938 trucks as the 


MICHIGAN 
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PRevrolet s COE Unit Offered on 3 Wheelbases 


Production of Truck Bodies 
For Road Work Shows Gain 


Special to Automotive Daily News 
WASHINGTON.—The fiscal 
years 1938 and 1939 should be 
especially big ones for the high- 
way profession and industry, since 
stimulation has been given to the 
building and maintenance of roads 
in the form of good roads legisla- 
tion by Congress, calling for the 
allocation of $238,000,000 by the 
federal government to the 48 
states for highway construction 
during each of these two years. 
The latest available figures on 
state highway expenditures show 
that a total of $219,000,000 was ex- 
pended by the 48 states for high- 
way construction and maintenance 
during 1936. The state highway 
departments derive their revenue 





largely from motor-vehicle taxes 
and the number of these vehicles 
and the extent of their use has 
been steadily increasing. It may, 
therefore, be expected that state 
highway revenues will be at least 
as large and probably slightly | 
larger than in previous years. 
One of the most important de- 
velopments of the past four or 
five years is the ready-mix con-| 
crete truck which will probably 


|} are now 


| are 





in time almost replace the con- 
crete mixer. Use of these trucks |} 
makes possible the elimination of | 
a great deal of labor, especially | 
that of moving the concrete from | 
the mixer to the fill by wheelbar- | 
row. Because of the convenience | 
and the reduction in labor costs, 


WITH THIS 


YOU CAN PICK THE FINAL 
DRIVE YOU NEED 


|the Rocky Mountains, 


truck mixers and truck agitators 
in widespread use on 
both highway and city street con- | 
struction jobs. 


rock crushers 
for roadwork | 


Truck-mounted 
also available 
today. 

Building construction contracts | 
awarded in March and April of | 
this year also seem to indicate | 
that this large truck using indus- | 
try is showing promising activity. 
According to figures recently is- | 
sued by the F. W. Dodge Corp. 
building contracts let in March, | 
1938, totaled $226,918,000 as against 
$231,246,000 in the same month} 
last year. In the 37 states east of 
construc- 
tion contracts awarded in April, 
1938, amounted to $222,016,000 
which while this total was 18 per | 
cent below the figures for the| 
same month last year was only 2} 
per cent under the total for the | 


| previous month. 





3-IN-I AXLE 





|ing rear axle; 


| operations, 


=|Many Mechanical Features 


Are Noted in New Model 


DE TROIT.—A large-capacity , 


truck, at moderate price, is now 
available in the Chevrolet-Mont- 
pelier cab-over-engine unit, 
fered on the three wheelbases of 
the Chevrolet 1%-ton chassis. 

The new unit combines 
various advantages inherent 
cab-over-engine design—extra 
haulage room, ease of handling in 
limited space, and conformity 
with dimension requirements in 
the laws of numerous states. With | 
one of these units, bodies ordi-| 
narily 


the 


inch wheelbase chassis, all major 
units being standard Chevrolet 
units and serviced by Chevrolet 
dealers. 

Among 


the outstanding me- 


| chanical features of the unit are 


Chevrolet’s six-cylinder valve-in- 


| head truck engine; Chevrolet per- 


fected hydraulic brakes; full-float- 
heavy duty four- 
speed transmission, and “alligator 
jaw” frame combining durability 
and strength. 

Accessibility of the engine, for 
quick servicing and maintenance 
is provided by a for- 
ward-tilting hood and easily-re- 
movable floorboards. Exceptional 
comfort has been built into the 
cab, which has full width seat, 
good vision in all directions, and 
conveniently-located controls. Re- 
mote-control gearshift and brake 
levers eliminate the necessity of 
dividing the front seat. 

The Chevrolet-Montpelier unit 
is available in three wheelbases, 
108-inch, 131%-inch, and 157-inch. 
The over-all length of the 108-inch 
wheelbase chassis is 172% inches, 
and the distance from the back of 
the cab to the center line of the 
rear axle is 61 inches, weight of 


| the complete chassis being 3,745 


pounds. 


In the intermediate wheelbase 


of- | 


in | 


|movement of commodities 


37% inches from the center line 
|of the rear axle to the end of the 
frame. 

Front axle capacity rating on 
| all models is 4,000 pounds. Front- 
| wheel tread is 57% inches. Rear 
| wheel tread, with single wheels, is 
57 25-32 inches, and with dual 
| wheels, 66 1-32 inches. Cab width 
| is 58 inches, and cab height above 
|chassis frame 64 inches. 16-to-1 
| steering ratio is standard, with 
17-inch heavy-duty steering wheel. 


used on a 157-inch wheel- | 
| base chassis can be used on a 131-| 


THE GEARSHIFT lever of the 
new COE Chevrolet - Montpelier 
job is designed so that it comes to 
the driver’s hand in the normal 
manner of the conventional mod- 
els. The low tunnel does not in- 
terfere with easy access to either 
cab door. 


| Motor Truck 
Volume Falls 
Under March 


WASHINGTON. - 





-Motor truck 
in 
April reflected a 14.22 per cent de- 


@ There’s no longer any need for wasting time and 
crease in business under the cor- 


|responding month last year, ac- 
cording to the monthly survey of 
|truck loadings compiled by the 
| American Trucking Assns. 


money with a truck that is not geared exactly to your 


job! For now, with the Timken 3-in-1 housing, you can 


pick the final drive you need . 
Reduction or 2-Speed Drive 


. Bevel Gear or Double 
the Timken 3-in-1 Axle 


fits all three. For normal conditions, especially where 


fast speed gear ratios are practical, select the Timken 
Bevel Gear Drive. For maximum pulling ability where 
speed is not essential pick the Double Reduction Drive. 
@ And if you want top road speeds, ample pulling or hill 
climbing ability and minimum fuel consumption, then 
you need the Timken 2-Speed Double Reduction Drive. 
Whatever your needs, you can buy a Timken Axle that 
fits your hauling problem like a glove! Yet you pay 
no premium... meet no delays. 
are standard equipment, readily obtainable, and eco- 


nomical from the start! Specify Timken Axles. Itpays. 


@ Square Type " 
Cold-Pressed Steel 
Axle Housing 


.. all these types of drive 





The Timken-Detroit Axle Co. 
Detroit, Michigan 


WISCONSIN AXLE DIVISION | 


Oshkosh, Wisconsin 


| concrete mixers, 


| els 
|from front bumper to front axle 


to the 


| work projects in CCC 


THE ENGINE of the new COE 


| Chevrolet-Montpelier1'4-ton model | 
is easily accessible for all servic- | 

| ing operations. Minor adjustments 

| can be made by simply tilting the | 


grill forward. 


the length over all is 196% inches, 


| the distance from back of cab to | 
| center 


line of rear axle is 84% | 
inches, and the weight 3,825 
pounds. Corresponding figures for 
the 157-inch chassis are 221% 


| inches over-all length, 110 inches | 
| from back of cab to center line of | 
| rear 
| pounds. 


axle, and weight, 3,905 


Over-all width of all three mod- 
is 71% inches, and distance 
inches. From 


center line is 29% 


center line of front axle to rear | 


of cab is 47 inches in all models, 
and from the same point to the 
back of the steering wheel is 25% 
inches. It is 10% inches from the 
center line of the steering wheel 
chassis center line, and 


CCC to » Buy 1 Trucks 


WASHINGTON.—The Civilian 


| Conservation Corps shortly will pur- | 
| chase approximately 
and other heavy | 


$700,000 worth 
of trucks, 
machinery 


tractors 
for use carrying out 
camps. Major 
items to be purchased include 283 
trucks, approximately 40 tractors, 
| trail builders and bulldozers, 20 auto- 
mobiles, six graders, 11 scrapers, six 
four road rippers 


in 


and one fire plow. 


19 | 


The reports were received from 
118 carriers in 28 states, having 
aggregate loadings of 504,452 tons 
in April as compared with 588,040 
tons in the same month last year 
and 521,827 tons in March, 1938. 

The figures for April repre- 
| sented a reduction of 3.33 per cent 
}under March, 1938. The ATA 
|truck loadings index figure for 
| April, 1938, stood at 94.88, as 
| against 96.67 in March, 1938, and’ 
| 85.78 in April last year. 


In computing the index figure, 
| the monthly average of tonnage 
for the year 1936 is taken to rep- 
| resent 100. 


In the general merchandise 
class, April tonnage was 15.44 per 
cent under April, 1937, and 2.51 
per cent under March, 1938. A 
large decrease was shown in the 
movement of iron and steel, the 
figures for the month under re- 
view being 46.15 per cent under 
| April a year ago. 


Truek Events 





JUNE 
13—Bedford Springs, Pa. 
meeting. 
8-10—Omaha. Midwest Transit Assn. 
30-jJuly 2—Bedford Springs, Pa. Penna. 
Truck Assn. 
SEPTEMBER 
18-24—Atlantic City. American Transit Assn. 
show. 


Penna. Bus Assn. 
meeting. 
Motor 


NOVEMBER 
11-17—-New York. National Motor Truck Show, 
Port of Authority Bldg. 





In 2 Wheelbase Lengths 
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Ford Enters COE F ield with New Truck Model 
Unit Will Be Available 


DEARBORN. Featuring 
greater load space, driver 
fort with short wheelbase, 
cab accessibility, conveniently- | 
arranged controls and openings | 
for oil, water and fuel, a new cab- | 
over-engine truck is announced 
by the Ford Motor Co. 


Introduced in response to a} 


com- | 
easy | 


| be raised outward to a nearly 


horizontal position. 

| Ample ventilation for the 
terior of the all-steel cab is 
further insured by two large 
| screened ventilators, one on each 
| side of the cowl. A heavily in- | 


| sulated engine _cover with quick, 


| 


definite demand for a Ford V-8| 


unit of this type, 


the new cab-| 


over-engine truck is available in| 


the 101- 
134-inch 


lengths, 
and the 


two wheelbase 
inch wheelbase 
wheelbase. 
The 101-inch wheelbase chassis 
is offered with stake platform 


body, dump body and as cab and | 


chassis. The former has a load 
length of 106 inches and a load 
width of 82 inches. 

Load space of the dump body 
is 84 inches long, 66 inches wide 
and 12.62 inches high. Capacity 
is 1% cubic yards. 

The 134-inch wheelbase chassis 
is offered with stake platform 
body and as cab and chassis. Load 
length of the platform body is 
142 inches, load width 82 inches. 

Length of the stake platform 
body on the 101l-inch cab-over- 
engine truck is the same as on 
the conventional 134-inch unit 
and, similarly, the length of the 
body on the 134-inch cab-over- 
engine truck is the same as on 
the conventional 157-inch unit. 

Both the 101l-inch and 134-inch 
chassis are offered in driveaway 


TOP OF THE ENGINE of the 
new Ford cab-over-engine unit is 
made easily accessible merely by 
removing sides of the 
cover. 


type for mounting special bodies. 
This chassis includes hood, 
and windshield. 
Construction of the cab-over- 
engine truck is the same as the 
conventional models, except for 
changes made necessary by the 
cab-over-engine design. Most 


major parts such as power plant, | 


rear axle, rear springs, steering 
gear, etc., are interchangeable. 

A foreshortened hood, carrying 
the Ford oval truck grille, adorns 
the front end of the truck. At the 
top of the grille is the V-8 em- 
blem. Combined with and parti- 
ally concealed by the emblem is 
the radiator cap. This arrange- 
ment permits filling the radiator 
without raising the hood. 

The extra wide windshield is 
hinged at the top and divided into 
two sections. Each section may 


Motor Freight 
Rates Raised 
10% in Mich. 


LANSING, Mich.—Designed to 
bring motor freight rates in line 
with rail rates, the public utilities 
commission has issued an order 
authorizing freight rate increases 
averaging 10 per cent on some 
classes of intrastate truck ship- 
ments. 





The boost, already put in effect | 
is to become | 


by some operators, 
effective not later than June 1. 

The new schedule will involve 
what is known as class freight 
and affects all common truck car- 
riers except contract carriers. It 
specifically exempts newspapers, 
magazines and certain dairy prod- 
ucts. 


in- | 





removable sides insulates the in-| 
terior of the cab against engine 
heat and sound. 

Entrance to the cab is through 
wide doors hinged at the front. 
Running boards beneath the doors | 
and assist handles attached to the | 
cab behind the doors aid in mak- 
ing the interior of the cab easily 
accessible. 


Position of the driver in the 


| cab-over-engine truck is substan- | 


tially the same as in the conven- 
tional Ford V-8 trucks. | 


Rayon Trsick Tire! 
Offered by U. S.| 


NEW YORK. . Announcement | 
of U. S. Royal Raymaster, a truck | 


| tire which is said to give from 16 | 


to 136 per cent more mileage than | 


| conventional truck tires and at/| 


the same time provide greater | 
safety through the use of U. S.| 
deskidding, has been made by U. 
Ss. Tire Dealers Mutual Corp. 


’ Edgewise.” 


The new full line of Raymaster 
tires is reported to be the first 
| rayon cord tire which completely 
| covers the market for trucks of 
|every size and capacity, from 
pick-up jobs to the largest super- 
cargo carriers. 

This broad scale move is said to 
tremendously increase the impor- 
tance of rayon as a tire-building 
material. 

For a fresh 
read George M. 


automotive viewpoint, 
Slocum’s “A Word in 


FLEET BUSINESS for the DEALER 


Fleet Purchasers in Every Metropolitan Center Are Buying these 
Patented Door-to-Door Route Trucks! The Most Economical Vehicle 
on the Market for Low-Cost Delivery for—Dairies—Bakeries— 
Laundries—Dry Cleaners—Florists—Department Stores 


engine 


cowl | 


12801 





WE have sold thousands of these patented Divco-Twin delivery trucks 
to most of the largest door-to-door fleet operators in this country. These 
firms are buying our trucks in increasing quantities yearly. Fleet business 
this year has broken all records. Regardless of the current depression, 
more Divco-Twin vehicles were sold this past April than in any other month 
in the last eleven years. We are now enlarging our dealer organization 
and those who qualify can make very substantial profits. 


Divco-Twin trucks are produced by the leading manufacturer in this 
special field. We concentrate exclusively upon production of these 
special-type vehicles, and they are specially engineered for this difficult 
delivery service. In eleven years, we have been largely responsible for 


motorizing door-to-door delivery. 


Our trucks can be operated from either standing or sitting position. 
There are many other special features in design and construction, all 
completely protected by Divco-Twin patents. Records of fleet owners 
prove these trucks to be cheaper to operate and maintain than any 
conventional type of vehicle. They handle efficiently and reduce time 
on route 20% to 40%. Owners are saving thousands of dollars in opera- 
tion and maintenance costs. One dairy organization alone has purchased 
1919 of these trucks. 


This year we offer three models—(1) For milk delivery; (2) For door- 
to-door bakery delivery; (3) A new nine foot panel body model for 
Bakeries, Laundries, Dry Cleaners, Florists, Dept. Stores and Parcel 
Delivery. This means a greatly enlarged field. 


Truck owners have found that special-type vehicles are most economical 
on route delivery and they are now deserting the conventional truck 
market to buy Divco-Twin equipment. The Divco-Twin dealer franchise 
offers you a very attractive and timely opportunity to make handsome 


profits selling fleet business. 


JOHN NICOL, President 


DIVCO-TWIN TRUCK COMPANY 


Michigan 


Detroit, 


East Jefferson Avenue 





Truck Sales 


Ford Bus Sales 


Are Showing Big 


Upturn in May)j4 


DEARBORN.— More than 100 
Ford Transit buses have been sold 
within the last few weeks, the 
company reports. Several reorders 
are included in the list of sales. | 


Companies reordering include | 
the Dallas Railway & Terminal | 
Co., Dallas, which has added two | 
new units to its Ford Transit bus | 
fleet; the Milwaukee Electric} 
Railway and Light Co., which has | 
added eight new Ford Transit | 
buses and the Rapid Transit Co. 
of St. Paul, Minn. The reorder 
from the last named company was 
for six new units. 


The city of Windsor, Ont., pur- 
chased 30 new transit buses, sev- 
eral of which have already been 
delivered. Twenty-five have been | 
purchased by the Cleveland Rail- 
way Co. as part of the program 
of rehabilitation inaugurated in| 
the Ohio city. 

The city of Lorain, O., is now | 
being served entirely by Ford 
Transit buses. Twenty new units | 
were placed in operation in that} 
city on May 1. 

The Northern Texas Traction | 
Co., Ft. Worth, Tex., purchased | 
two and the Shreveport (La.) | 
Railway Co. one. 


The 
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|}or more 
is devoted to a specialized func- | 
| tion. 
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CONSIDERABLE FEDERAL road aid money will be spent this 
year on city paving. This International D-40 is shown handling hot | 


mix to an asphalt paving job. 
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Are Boosted by Service Efficiency 


,. Long Range View Credited 


For N. J. Dealer’s Success 


Special to Automotive Daily News 


NEWARK, N. J.—An organiza- 


| tion kept satisfied by close per- 


co-operation 
combined 


and 
bottom, 


relations 
to 


sonal 
from top 


| with one of the most painstaking 


and efficient service systems in 


| the country, is the answer of the 
| Foley Chevrolet Motor Sales Co. 


here to its success in selling 


trucks in this region. 
E. J. Foley, president, keeps in| 


-| constant close touch with all his| 





Trailers Combined 
To Form a Village 


| tories; 


MT. CLEMENS, Mich.—A plan | 


for combining a number of trail- 
ers together to form a complete 


village has been developed for use | 
|in the oil fields or other isolated | 
Covered Wagon Co.| 


regions by 
The trailer village consists of six 
trailers, each of which 


One trailer serves as a kitchen, 
and can be adjoined to another 
which is equipped as the mess 
hall. Another trailer 





serves as| 


two trailers are dormi- 
and still another trailer 
serves as wash room and bath- 
room. The trailer village is com- 


office; 


pletely self-contained, has its own | 
hot and cold water system, cen- | 


tral heating supply, electric light 
system, and other home comforts. 

The plan for the trailer village 
was developed by A. J. Montagne, 
Beaumont, Tex., trailer distrib- 
utor, for a large oil refining com- 
pany, the first trailer village now 
being used by the geophysical de- 
partment of the oil company for 
field crews operating in isolated 
places. 


CAP. srs 


ESSENTIAL 


Probably no single assembly of 


the modern automobile has been 

. subjected to more thorough research 

than has the Schrader type of tire valve. Proof of 
the soundness of its basic engineering is the fact 
that after forty years of continuous improvement, 
its fundamental principle remains unchanged. 


The functions of the tire valve cap and of the valve 
core are not the same. The valve core retains air in the 
tire for inflation and checking. The cap “seals in” the 
air and _ protects the valve. 


No tire valve has yet been devised that did not depend 
upon absolute meeting of two surfaces to retain air 
under pressure. Dirt between them, or deterioration 
from wear or age may eventually cause any tire valve 
to leak. This is true of every valve. It is true of the 
Schrader Valve. The only known safeguards are an 
air-tight. cap and a replaceable core. No better valves 
than the Schrader Replaceable Tire Valves have ever 
been offered to the automotive industry. Yet even they. 
need caps to protect them from dirt and to prevent 
the chance of air leakage. 

Yes, the cap is an essential part of an efftcient valve 
assembly. To omit the cap is to reduce the dependability 
of the valve. A valve without a cap is incomplete. 


KEEPS 


AIR IN 


| 





sales force, and insists they mani- | 
fest an equal interest in their 
customers. Realizing continuous | 
truck sales encompass more than 
mere contract signing, Foley lays 
great emphasis on his service de- 
partment, which occupies a large 
part of his total floor space. 
Speed, accuracy and dependability 
of service are in his opinion the 
best guarantee of repeat business. 


“A dealer’s greatest responsi- 
bility is his close relations with 
his entire organization,” Foley 
said. “In turn, any businessman’s 
greatest asset is a loyal group of 
employes. With such a setup the 
incentive is present to do things 
because we like to do them. Our 
employes, 81 per cent of whom 
have been with us since we be- 
gan business here 16 years ago, 
are bound together by personal 
contact. 


“At the entrance to our service | 
station, which has an area of 
29,000 square feet, we have the| 
facilities of an open lot, which we | 
find to be the most inviting type 
of entrance, due to elimination of | 
congestion at the driveway, al- 
lowing customers to drive right 
in without the ordinary blocking 
of trucks and slowing up of 
service. 


“Three service salesmen are} 
constantly in attendance at the| 
front of the service station, so as | 
to give immediate attention to} 
in-coming trucks. 


“The service salesman is the | 
customer’s representative while | 
the truck is in our possession. He | 
tries out the truck with the driver 
present, and suggests any repairs | 
necessary to improve perform- 
ance. Work is done on a flat rate | 
basis, and we are very exacting | 





| this time 
tomer, as all our work is done on 


about having work done at the 
time specified. 

“When jobs are completed, the 
service salesman goes over every 
operation ordered to see that the 
work has been done properly. 
When the owner calls for his 
truck, the work is again checked 
in his presence. The bill is at 
presented to the cus- 


a cash basis, with the exception 
of recognized fleet accounts served 
by us. 

“Commercial cars are shown in 
a room with an area of 2,500 
square feet. In front is the new 
car salesroom. Directly in the 
rear of the commercial car sales- 
room is the conditioning and 
equipment department, 6,000 
square feet in area, where all new 
trucks and cars are looked over 
before being offered for sale. Bill- 


| ing and delivery offices are con- 


veniently located between the two 
showrooms, eliminating unneces- 
sary steps. 

“Turn-ins are kept on a floor of 
10,000 square feet capacity, with 
a side street entrance, thus avoid- 
ing any congestion or conflict 
with our other departments. Used 
trucks are checked as they are 
received by a careful and expert 
mechanic with 15 years’ experi- 
ence on our floor. We also have a 
used car lot on one of the main 
arteries, which has been a great 
asset to us and proved a most 
profitable investment.” 


Quebec Truckers 
Set for Meeting 


MONTREAL. — Annual meeting 
of the Automotive Transportation 
Assn. of Quebec will be held here 
May 31 when delegates are ex- 
pected from the association’s 
branches at Quebec, Three Rivers 
and Sherbrooke. 

The nominating committee, con- 
sisting of J. A. Legault, A. Martel, 
F. E. Cunningham, R. Delisle, J. 
Meldrum and P. V. Sanguinet, is 
preparing a slate of officers for 
the ensuing year. 





KEEPS DIRT OUT 
me ‘fa @ The metal shell swivels as cap is- being 
: ' applied. @ Metal plate acts as pivot, 
preventing distortion of rubber washer. 
C a e @ © Inner metal plate reinforces washer, 
I preventing contact with valve core plunger. 
; @ Rubber washer seals valve mouth when 
esa” REG. U.S: PAT. OFF. cap is screwed down firmly by hand. 


WITH THIS FAILING core drill, mounted on a Federal model 40 
chassis, the Shell Petroleum Corp. obtains exact information concern- 
ing surface mineral deposits, eliminating the hit-and-miss of “strik- 
ing oil.” Drill cuts annular hole, removing continuous core sample of 
all formations penetrated, which geologists examine. 
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SCHRADER'S SON, Division. of Scovill Manufacturing Company, Incorporated, BROOKLYN, N EW “YORK ; 
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lobbyists and which is the 
scientious effort of a legislator 
to serve his constituents. 


con- | 


THIS RAIL LOBBY FUND evi- | 


real 
record states 


runs’ into 
This same 


dently 
money. 


folding | 


that “the Senate committee inves- | 
tigating railroad financial troubles | 


uncovered the 
riers, although voicing an almost 
incessant cry for alms, have spent 


fact that the car-| : ; oan 
a , e | best, particularly as this year will| record during 1937, Jay H. Brock- 


since 1920 more than $189,000,000 | 


for lobbying activities.” This 
means that at least a part of some 
$27,108,000 is used to hurt the 
automotive industry each year, to 
hurt every dealer and merchant 
who furnishes vehicles and oper- 


in Detroit last week and your 
correspondent was one of a small 
group who was asked by Les AIll- | 
man, of Fruehauf, to gather 
around the festive board and dis- 
cuss convention and show plans 
for this year’s ATA meet in the 
motor capital. This year’s ATA | 


convention should be one of their} FOR THE BEST complete fleet 


be the first time that they have | way, of Complete Automobile 
met in Detroit. No definite dates | Shippers, Detroit, was awarded 
are set as yet for the convention, | the E. S. Evans trophy at the an- 
nor have any definite plans been | nual safety banquet of the Mich- 
made for the truck show which it| igan Trucking Assn. in Flint. 


|is expected will be held during! Brockway, left, is shown receiv- 


| the meet. 


ating supplies to the haulers of | 
freight and passengers, if the laws | 
that impose unjust taxation and | 


unwarranted restrictions are en- 


gendered by rail lobbying. 


* * * 


TED ROGERS AND JOHN | 
LAWRENCE, of the ATA, were | 


ATA Will Hold 
Meeting, Show 


At Wis. Dells 


WISCONSIN DELLS, Wis.— 
Automobile Tourists Assn. will 
hold a Wisconsin and Minnesota 
conference, plus a trailer show, in 
Dells Park here July 17-27, it is 
announced by Hal Browne, vice- 
president of ATA. 

Parking facilities are available 
for 900 trailers, and there are 
ample provisions for light, water, 
electricity, and good roads, ac- 
cording to Browne. 

Several reservations are already 
in for the trailer show, which will 
be staged at the entrance to the 
park. A large attendance is ex- 
pected at the conference, which is 
also sponsored by the local Ki- 
wanis Club. 





Evans Trophy | 
Awarded for °37 


FLINT—At a meeting held in 
the Durant Hotel here, under aus- 
pices of the Michigan Trucking 
Assoc., the grand award and tro- 
phy for the best fleet safety driv- 
ing record for 1937 was presented 
to Jay Brockway, president of the 
Complete Auto Transit, Detroit. 
The E. S. Evans trophy, which 
was given for the most perfect 
record of 100,000 miles of truck 
driving, was presented to the win- 
ner by E. S. Evans jr., president | 
of the E. S. Evans Co. 





Four other’ trophies’ were| 
awarded by the Auto Club of | 
Michigan to class contestants in| 
a 100,000 mile safety contest, all 
driving to be done in Michigan. | 
These awards were won by Crown 
Motor Service, Detroit; Automo- | 
bile Shippers, Inc., Detroit; Assoc. | 
Truck Lines, Grand Rapids and} 
Mulvena Truck Line, Alpena, | 
Mich. 

Gold watches to the drivers in| 
each of three classes, who made | 
the greatest mileage without acci- | 
dent, were presented by E. §&.| 
Evans jr., to Edward Smithwick, | 
of Automobile Shippers, who drove | 
83,434 miles; Harold Hawley, of | 
American Carloading Corp., who| 
drove 72,818 miles, and Harold | 
Harris, of George F. Alger Co., | 
who drove 21,610 miles. 


ATA Moves to Larger 


Washington Quarters | 


WASHINGTON.—The American | 
Trucking Assns. this week leased | 
the home of the late Senator| 
Couzens, of Michigan, and will | 
occupy its new headquarters about | 
May 1. The mansion is located | 
at 1013 16th st, N. W., three} 
blocks north of the White House. | 

It will house about 50 members| 
of the ATA personnel, which has | 
outgrown its present quarters in 
the Investment Building. 
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School Bus System in N.C. 


Special to Automotive Daily News 
RALEIGH, N. C.—Although 
North Carolina has one of the 
worst highway accident records in 
the nation, its immense school bus 


system is a miracle of safety and | 


economy, according to figures re- 
leased this week by the state de- 


partment of conservation and de- | 


velopment. 
North Carolina transports near- 


| 


| ly 300,000 pupils a day in its 4,179 | 


| school buses serving 1,226 rural 
| consolidated schools, at a cost of 
|less than $6 per pupil per year. 


the 


Proves Boy Drivers Best 


, carries 275,000 at a cost of $11.82. 


New York carries 123,460 at a cost 
of $42.19. 

One of the most amazing things 
about the North Carolina system 
is that 3,600 of its school buses 
are driven by teen-age students 
who have outstripped the average 
North Carolina driver by a wide 
margin in maintaining safety rec- 
ords. Although 300,000 ehildren 
have been transported daily, in 
past four years there have 
been only three fatalities. State 


| officials believe that their youth- 


Ohio, by comparison, daily trans- | 


| ports 277,860 children at a cost of 


ing trophy from E. S. Evans jr.' $19.97 per child per year. Texas | 


ful drivers have set up the best 
school transportation safety rec- 
ord in the country. 


How Would You Like to Sell 
182 New Trucks in Six Years? 


rs 

@ In Trinidad, Colo., a town of 12,000 people in a county 
with 36,000 population, Rossi-Crabtree have conducted 
a highly successful International Truck business for six 
years. During that period these men have kept accurate 
accounts of their new-truck, used-truck, and truck parts 
and service business and they are highly pleased with 
what the figures show. 

Their gross new and used-truck volume amounts to 
$241,032 for the six-year period, with their gross profit 
averaging $4,932 per year. The total volume is made up 
of Internationals in practically all of the current models, 
divided as follows: 12-ton to 34-ton, 75; 114-ton, 92; and 
2-ton and up, 15. The chart at the right shows how these 
sales were distributed among the various vocations. 

Rossi-Crabtree have done this profitable volume of 
truck business as a part of their truck-farm equipment- 
automobile selling activity. In a county that is almost 
entirely agricultural they have found many prospects for 
motor trucks in a wide range of vocations. What Rossi- 
Crabtree have done can be done profitably everywhere by 
men who get into the truck business with International. 

Find out how to get the International Truck franchise 
in your community. Our nearby Company-owned branch 
will give you complete details. They will point out ex- 
amples of men in your own section who are doing well 
with International. Write us for information. 


INTERNATIONAL HA 


®@ The farm market is 

the largest single mar- 

ket for trucks. And 

the table below tells 

you where other good 

prospects can be lo- 
cated. 


VOCATIONAL CLASSIFICATION OF NEW TRUCK SALES 
MADE BY ROSSI-CRABTREE, TRINIDAD, COLORADO 


VOCATION 





Bottlers 

Commercial Haulers 
Counties____. 
Dairies_____. 

Farmers 

Feed Mills & Elevators 
Fruits & Produce 

Fuel Business 

Gas & Oil 

Laundries 

Liquor Stores 

Log Hauling 

Lumber Business 
Merchants & General Stores 
Miscellaneous 

Ore Hauls 

Public Utilities 

Road Construction 
School Buses 
Wholesale Houses 


W.P.A. 





RVESTER COMPANY 


(INCORPORATED) 


180 North Michigan Avenue 


Chicago, Illinois 


2-T up TOTAL 
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INTERNATIONAL HARVESTER 





Street Wonders If Car Industry Can Lead Again 


Steel, M achine 1 
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Tool Eyed 


For Sign of Fall Operations 


Special to Automotive Daily News 

NEW YORK—Can the auto- 
mobile industry pull the country 
out of this new depression? 

That is a question being asked 
and widely discussed in Wall 
Street. There are many who insist 
that when recovery is resumed, 
the industry will be in the van, 
and that it may take this leader- 
ship this fall when new models 
make their appearance. 

The first effects of any such up- 
turn in operations of the motor 
industry will be felt in two other 


important lines of business. These | 


are steel and machine tool. Pur- 
chases of steel and machinery will 
be the first indication of how 
strong the fall operations are to 


be, and Wall Street will give close | 


attention from now on to the steel 
operating rate and the index of 
machine tool orders. 


The record of the automotive 
industry in setting the pace in 
the 1933-37 recovery naturally has 
centered attention on it as a pos- 
sibility to repeat. The ability of 
the managements of the auto- 
mobile companies to accomplish 
amazing feats of engineering and 
salesmanship is well known. 

There seldom has been so much 
division of opinion in the Street 
as to the business outlook. Hopes 
for recovery before fall have been 
abandoned by most commentators 
and the difference in opinion has 
to do with when the next upturn 
will begin. Some say this fall, 
others next spring and still others 
the fall of 1939. It is pretty diffi- 
cult in most places, however, to 


automobile 
1939 


idea that the 
won't sell 
than 1938. 
Those who expect recovery to 
set in this fall base their hopes on 
the government’s new pump- 
priming program which will be 
under way by that time. They be- 
this will solve the 


sell the 
industry 
models 


more 


lieve 
problem 
motor industry to go ahead. 

Motor shares declined again in 

the week covered by the ADN 

stock price averages. The losses 

were pretty well 

among the various groups. 

ADN 

pared as follows with the week 
preceding and a year ago: 
Last This 

Week 

9.52 18.25 —1.27 

19.75 18.45 1.3 

14.95 1.23 

14.47 1.00 42.46 


6.18 


) s- Access 
4 Tire-Rubbers 15.57 


Week Change | 
-.50| sales throughout the industry. 


used car | 
and set the light for the| 


| 


distributed | 
The | 


averse 7] « 95 . eo | 
averages for May 25 com | the end of the second quarter of 


The past week saw more divi-| 


dend declarations than in a sim- 
ilar period for some time. Yellow 
Truck & Coach Mfg. Co. declared 
the quarterly of $1.75 on its pre- 
ferred stock, payable July 1 to 
stock of record June 15. Thomp- 
son Products declared the regular 
quarterly of $1.25 on its preferred. 

Electric Storage Battery de- 
clared the quarterlies of 50 cents 
on its common and 50 cents on its 
participating preferred, both pay- 
able June 30 to stock of record 
June 9. American Chain & Cable 
declared 15 cents on its common 
and the $1.25 quarterly on its pre- 
ferred, both payable June 15 to 
stoc k of record June 3. 


Do YOUR Customers 
Know About This 


FREE AURTRIP 


AR buyers always have a han- 

kering to visit the factory — 
take delivery there—and drive 
their new cars home. In the past, 
however, time and expense have 
made this impractical. 

But now, American Airlines— 
with its fast, convenient service 
to Detroit makes it possible .. . 
and pleasant! Now your custom- 
ers can buy their new cars at reg- 
ular delivery prices. The saving 
in freight charges is ample to pro- 
vide them with a free air ticket to 
Detroit, plus an additional cash 


allowance to defray expenses on 
the way home. 


This is one of the “‘small”’ sell- 
ing points that so often make a 
big difference. Bear it in mind— 
and try it on your next prospect. 
And remember—his free air trip 
will be as a guest of American— 
the air line that carries more pas- 
sengers than any other in the 
world—the air line everyone takes 
to Detroit! 
FOR INFORMATION: 


Call your local American Airlines ticket office 
—or write to M. D. Miller, American Air- 
lines, Inc., 20 N. Wacker Drive, Chicago, lil. 


| the current fiscal 
| financial 


Last Minute Wall Street Wires 


New York, May 27 


(3:00 p.m.)—Last-minute trading sent 


leading stocks up the ladder late today, with small gains 
the rule and losses plentiful in the day’s trading. Motors 
generally were off from a fraction to several points. 


Willys’ Strong Financial 
Position Shown in Report 


TOLEDO.—In an earning state- 
ment issued this week, Willys- 
Overland Motors, Inc., showed at 


year a strong 
in face of a 
in motor car 


position 
marked recession 

Current assets at the close of 
business on Mar. 31, 1938, the end 
of the second quarter of the cur- 
rent year, totaled $4,441,924, with 
total liabilities amounting to $1,- 


| 335,810, giving a ratio of current 


|announced by 


| buying. Various changes 
| duction rates, 





liabilities of 


Realtivmed Seat 
Prices Seen Not 
Affecting Buying 


assets over c urrent 


GSTOWN, O.—Reaffirma- 
tion of second-quarter price 
schedules, although removing one 
uncertainty from the general steel 
situation, is not expected to cause 
much additional buying, execu- 
tives of major steel concerns in 
this area indicated this week. 
Results anticipated 
immediately will 


YOUN 


not 
probably 


are 
and 


| await clearing of other factories, 
|} it was said. 


While 
mills have not yet 
prices for the third quarter, 


independent 
announced 
it is 


| believed they will adopt schedules 


and strip similar to those 
Carnegie - Illinois 
last week. 


of sheet 


Steel Corp. 


Executives analyzed the new 
prices as designed to correct in- 
equalities that have grown up 
during development of continuous 
mills, and pointed out the new 
extras and deductions set 
would simplify and unify prices 
for closely related products. 


Recent surveys disclosed few 
signs of improvement in general 
in pro- 
led by a five-point 
Pittsburgh, practically 


rise at 


| balanced last week and held the 


national operating rate at 30 per 


| cent. 


| Thiessen of Casings 


| pneumatic casings in April, 


Up 11% Over March 


NEW YORK.—Shipments of 
esti- 
mated at 3,199,363 units, show an 


| increase of 11.2 per cent over ship- 


ments made in March but were 


| 42.5 per cent under shipments for 


| April, 


1937, according to statistics 


| released by the Rubber Manufac- 
| turers’ Assn., Inc. 


AMERICAN AIRLINES 7. 


| units, 


This organization estimates pro- 
duction of pneumatic casings dur- 
ing April at 2,705,606 units. This 
is a decrease of 1.9 per cent under 
March and 52.8 per cent under 
April, 1937. Pneumatic casings in 
the hands of manufacturers Apr. 
30 are estimated at 10,316,774 
a decrease of 4.5 per cent 
under the stocks on hand Mar. 31 


| and 18.3 per cent under the stocks 


|}of Lakey Fdry. 
| the second 


on hand Apr. 30, 1937. 


Lakey Reports Profit 


MUSKEGON, Mich. — Operations 
& Machine Co., for 
quarter ended Apr. 30, 
1938, resulted in a net profit of 
$6,376, before federal taxes. Added 
to the profit of $3,731 for the first 
quarter, this makes a total net profit 


of $10,108 for the six-month period. 





three and three-tenths to one. 


This compares with a ratio of two| 
and one-third to one at the close | 


of the first fiscal year on Sept. 30, | 


1937. The company has no bank | 


loans. 

Current assets consisted of cash, | 
$1,492,241; receivables, $308,700; 
inventory, $2,640,981. Net working 
capital was $3,106,113.00. 

Total assets of the company 
the close of the second quarter | 
were $15,479,239. 


| and 


| reserves, 
| stock, 


| accounts receivable 
| tion 
| equipment rose more than $7,000,- 


$5,000,000 Gain 


In Surplus Shown 


By Ford in 1937 


(Continued from Page 1) 


$9,184,688.69; capital 
$17,264,500; surplus, $608,- 
085,935.88. Total, $704,922,541.32. 

Although the statement showed 
a decline in the cash, notes and 
item, valua- 
of machinery and other 
000 from the 1936 figure of $118,- 
| 519,373 and the merchandise ‘and 
supplies inventory rose almost 
$31,000,000 from the $95,002,833 to- 
| tal at the end of 1936. 

In the liabilities column, ac- 
counts payable decreased more 
than $9,000,000 from the $79,729,- 
170 figure for the previous year 
reserves were listed more 


| than $8,000,000 lower than the $17,- 


For the six-month period of the | 


current fiscal year, which ended 
Mar. 31, the company shows 
loss of $188,222, made up of a loss 
of $203,246 for the second quarter 
and a profit of $15,024 for the 
quarter ending Dec. 31, 1937. 

The management has recognized 
the decreased volume of automo- 


a) 


bile sales throughout the industry | 


and has incorporated a rigid con- 
trol of overhead, 
expense and salaries 
reduced 
below those of October, 1937. 
Current sales activities reveal a 
steady increase in the distributor 
and dealer organization for 
mestic sales, under the direction 
of W. C. Cowling, vice-president. 
Sales of Willys Export Corp., un- 
der the direction of Ralph J. 
Archer, vice-president, show an 
increase in shipments for export, 
with current representation in the 


have been 


| export field now covering 87 coun- 


tries as compared with 61 coun- 
tries when the new Willys organ- 
ization started operations late in 
1936. 

Late in March, 1938, Willys intro- 
duced the new low-priced Willys 
Clipper sedan. Early this year, the 
company also expanded its opera- 
tions in the truck field with the 
addition of a half-ton capacity 
semi-cab-over-engine panel de- 
livery. 


ADN’s Washington bureau supplies 
readers with all important happen- 
ings in the nation’s capital, affecting 
the automotive and allied industries. 


whereby factory | 


approximately 25 per cent | 


| 


do- | 





| 699,022 total at the end of 1936. 


at | | Blackhawk Mfe. 


Names Goehrig 


MILWAUKEE.—The Blackhawk 
Mfg. Co. announces the appoint- 
ment of G. H. Goehrig jr., as 
sales manager of the Automotive 
Jobbing division, succeeding W. 
P. Ferris. 

Goehrig has been associated 
with Blackhawk for the past eight 
years starting as an apprentice in 
the shop and holding successively 
the positions of service manager, 
advertising manager and assist- 
ant sales manager. 

Burt Hotvedt has been ap- 
pointed advertising manager 
while D. L. Yarger has charge of 
industrial sales. Other officials 
are H. P. Brumder, president; 
John Merker, vice-president and 
general manager and L. E. Ber- 
tane, secretary. 


Waukesha Mivtow Votes 
Its Regular Dividend 


WAUKESHA, Wis.—The regular 
quarterly dividend of 25 cents per 
share, payable July 1, to stock- 
holders of record June 15, was 
authorized at a meeting of the 
board of directors of the Wauke- 
sha Motor Co. here May 24. 

After reserve for normal state 
and federal income taxes, but 
without provision for undistributed 
profits tax, the earnings for the 
first three quarters which closed 
Apr. 30 were $312,700, equivalent 
to 78 cents per share on the $5 
par common stock. 





3000 ROOMS 
WITH BATH 


OTTO K. EITEL 
Managing Director 


STEVENS 


CHICAGO 
“AMERICA’S GRAND HOTEL” 





Alabama 


Arizona 


Arkansas» 


Brockway 
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New Commercial Car Registrations, Three Months Total, 1938-1937 
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“You build them with M222... 
I buy them with please f- 


Score a 10-strike for veteran “‘Pop”’ 
Miller —For 28 years a Studebaker crafts- 
man, second fitter F. J. Miller keeps in 
prime condition by bowling after hours. The 
average age in the Studebaker shops is 40 
years. Half the force have been 10 years or 


more on their Studebaker jobs. 


Fathers and sons work side by side — 
Studebaker employs no transients, selects new 
employees first from Studebaker families. 
John and Frederick Janowiak, pictured at 
right, have 28 years of Studebaker service 
to their credit, are one of the many famous 
“father and son” teams that build so much 
surviving soundness into every Studebaker. 


That statement recently made in a 
letter written to Studebaker by a well- 
known aviator is heard in one form 
or another every day by Studebaker 


dealers. 


It is spoken by satisfied Studebaker 
Owners in compliment to the supe- 
rior workmanship that distinguishes 
every Studebaker car. 


Studebakers are built with pride— 
and with uncompromising care—by 
the greatest group of long-time crafts- 
men employed in any one automo- 
bile factory. 


Because of that pride and that care, 
Studebaker dealers remain friends of 
their customers and welcome every 
new prospect with confidence. 


Never before have Studebaker owners 
enjoyed so much for so little—$875 
to $1555 delivered in South Bend. 
Send coupon below for details of 
the attractive Studebaker franchise. 


He grinds crankshafts with the same skill—They say 
that Russel Clark, a 12-year Studebaker veteran, can lay a 
trout fly on a dime at 20 yards. He’s pictured above in a 
contest in the Studebaker Athletic Association club rooms. 
Studebaker craftsmen include numerous home owners. All 
are solid citizens and permanent residents of the community. 
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MAIL TFHIS COUPON TODAY 


Paul G. Hoffman, Pres. 
The Studebaker Corporation, South Bend, Ind. 


Without! obligation, I should like to know more about 
Studebaker’s dealer-written franchise. 


Name 





